
 

CHAPTER I 

INTRODUCTION 

 

This chapter presents the introduction of the research. It consists of 

background of the research, statement of problems, research purposes, research 

significance, and definition of key terms. 

1.1. Background of the Research 

 

Men and women differ in several ways, the most significant is 

biological difference. Chromosomes and hormones are fundamentally 

different between men and women. It is claimed that hormonal differences 

have a substantial impact on humans each physically and behaviorally 

(Arliss, 1991). The differences between men and women are not only 

influenced by genetics, but also by socialization. It can be said that 

socialization has a close relationship with language. Language has an 

important role in human life, Goldstein states that language is a system of 

communication using sounds or symbols that enables us to express our 

feelings, thoughts, ideas, and experiences (Goldstein, 2008). 

In communication, people use language as a media to understand 

each other, whether it is spoken, written, or body language. The language 

used and the way it is delivered are different due to several factors. The 

language used by men and women is one of the factors that cause language 

variations. The use of different languages for men and women is formed 



 

because the use of language across genders has different characteristics. 

Ronald Wardaugh in Meyerhoff (2006) states "Gender is a key component 

of identity". Gender is used as a differentiating factor to see language 

variations which eventually gave birth to the terms male language and 

female language. The term implies that men and women do have their own 

characteristics in language.  

Language variations can be explored through the use of language 

in a social context directly or indirectly as in social media. It is very easy 

to interact with another people through internet in this era. As internet is 

now spread worldwide, we can easily find some information and find the 

right discussion place to communicate according to out interest. The 

easiest way to get connected to people is by joining some social media. 

Social media is part of mass media which is now very loved by people 

from all walks of life and all ages. It consists of various kinds of content 

starting from Facebook, Instagram, Tinder, Youtube, Twitter, etc. The use 

of social media today has various functions, for example, as a tool to 

promote a product, convey information, opinions, statements, or 

judgments in ways that tend  to vary.  

The writer chose to use Instagram and Twitter because of from 

many social media, both of them have a significant role in cyberspace. 

According to the Datumbase of Hootsuite (We are Social) Indonesia, 

Instagram and Twitter are the media social ranked 4th and 5th most used in 

2020 (Riyanto, 2020). The writer also looking at the tendency of language 



 

use on it, moreover many people who voice their opinions and views to 

social media on a topic. Both are platforms that is used for a quick 

communication that allows their user to share texts, images, videos, or 

animations. Users can access them through its website interface or 

application software through their mobile phone.   

On Instagram, when people shared post, it is called a feed. It such 

an image or video with its caption on them and the video can only have 

one minute per feed. While when the videos more than one minute, it is 

called IG TV. Different with Instagram, Twitter’s post called tweet and it 

can only have 280 characters per tweet. People can only share some text 

on tweet and also add image or video, but on Instagram they have to share 

an image or video first, then they can add some text or caption on it. 

There are so many topic have been studied to examine how male 

and female language in online communication from some kind of 

perspectives, but not many of them focus on language features differences 

on Instagram and Twitter.  

The first study, entitled “Comparative Study of Linguistic Features 

in Gender Communication in Pakistani Television Talk Show” conducted 

by Rukhsar Kanwal and the others (2017), it showed that there are a few 

variations in communication styles of Pakistani men and women. This 

study tries to provide a report on face-to-face communication in a talk 

show, that is aired on AAJ news channel Pakistan. it is based on 

“dominance theory” advocated by Spender. According to Spender, 



 

dominance theory is about a condition whereby men and women are 

shaped by the culture and linguistic environment where there is inequality 

in power and status distribution in society (Spender, 1980). 

Usi Julastri Anhar (2019) investigates study of language and 

gender in #MuteRKelly on Twitter. This study reveals that the purpose of 

the usage of #MuteRKelly in twitter is interchangeably between each 

genders, whether to show support or against the movement. The difference 

can simplest be seen in the use of lexical hedges and emphatic stress, in 

which female tend to be more negative than male. The study reveals that 

gender study is constructed in a flexible way rather than characterised 

some groups as “male” or “female”. There are differences however some 

sort of communication standards would possibly no longer capable for 

describing the general reality. 

Muhammad Sood (2018), investigates Elaine Chaika’s theory 

about language style used by woman accounts on Instagram. This analysis 

provide evidence of the type of language style on Instagrams of several 

public figures, they are Selena Gomez, Ariana Grande, Taylor Swift, Kim 

Kardashian, Beyonce, and Kylie Jenner. 

Also other research that discusses differences in responses and 

characteristics of masculine and feminine gender in the comments column 

on Instagram @d_kadoor (Syahida, 2019), finding the types of impolite 

strategies used by men and women in the comments column of Habib 

Rizieq and Felix Siauw's Instagram (Apriliayani , et al, 2019), and 



 

examines how code mixing is identified as a woman's identity in the 

Instagram caption of the Hijab Princess online store (Suryananda & dian, 

2018). 

A few linguists had studied not only use social media for 

conducting study, but additionally in real life communication. Ishrat 

Akhter (2014), as an example, studied the language use differences among 

male and female students in Dhaka city. The result showed that the youth 

are committing variations in a large scope; the differences may be seen 

commonly in vocabulary use, voice and tone, syntactic structure and 

language style. 

This study focuses on how the differences between males and 

females language based on language feature in gender and language on 

Instagram and Twitter. It is focuses to written language that does not have 

the auditory features as spoken language do. Some linguists have 

confirmed that male and female are different when using language; it can 

be seen in the use of vocabulary, in voice and tone, in syntactic structure, 

and style.  

Men and women have their own language characters. Many experts 

say that women spend more words than men. Louann Brizendine (2006) in 

her book Female Brain says that a woman can use about 20,000 words per 

day while a man only uses about 7,000 words. In addition, the topics of 

conversation of women and men are also quite different. Men tend to talk 

about sports, politics, and technology, while women prefer to talk about 



 

their lives with their families, food, and lifestyle. Of course, different 

places, situations, and cultures will make a difference in the use of 

everyday language.  

More specifically, the researcher will choose Instagram and 

Twitter users who voice their opinion on the issue domestic violence of 

public figures Johnny Depp and Amber Heard using the hashtag 

#SaveJohnnyDepp. Johnny Depp is an American actor best known for his 

role “Jack Sparrow” in the Pirates of The Caribbean. In the middle of 

2020, Johnny Depp's name was sticking out and the hashtag 

#SaveJohnnyDepp was trending on Twitter because the case of domestic 

violence committed by his ex-wife, Amber Heard. 

This topic is very interesting because unlike another cases of 

violence, Johnny Depp as a husband is the victim. The reseacrher is very 

interesting in comparing how social media users, both male and female 

respond to this case. Especially the users from United States considering 

that John and Amber are also the citizens of United States. This case went 

viral on July 2020 when the audio recording of the conversation between 

them spreads on the internet, it described that they are on fight. 

Initially the researcher was interested in analyzing the linguistic 

features in this case, but the target was not quite right. Therefore, the 

researcher decided to analyze the comparison of language feature used by 

male and female on Instagram and Twitter according to 

#SaveJohnnyDepp. Also, this study will focuses on the similarities and 



 

differences of  language features that used by the users, then which of 

them are dominantly used. Based on explanation above, the researcher will 

conduct a research entitled “Comparative Study of Language Features 

Used by Male and Female in #SaveJohnnyDepp on Instagram and 

Twitter”. 

1.2. Statement of Problems 

 

So many researchers of language and gender had been conducted, but 

for the langage features used in case of Johnny Depp on Instagram and 

Twitter as the object, it has not been analyzed yet. The interesting matter, 

this became a trending topic on Twitter that can reach many people in a 

whole world that have a Twitter account. In consequence, this topic can 

get a lot of responses, either it from male or female users in their way to 

use language.  Therefore, it will be interesting to be analyze and this 

research will focus on language features used by male and female users on 

Instagram and Twitter by two research question, they are: 

1. How are the similarities and differences of language features used 

by male and female users in #SaveJohnnyDepp on Instagram and 

Twitter? 

2. Which language features are dominantly used by male and female 

users in  #SaveJohnnyDepp on Instagram and Twitter? 



 

1.3. Research Purposes 

 

Based on the formulation of the research question above, the 

researcher focuses on language features that found in Instagram and 

Twitter containing #SaveJohnnyDepp, so the researcher intended: 

1. To analyze the similarities and differences of language features by 

male and female users in #SaveJohnnyDepp on Instagram and 

Twitter. 

2. To find out language feature which have the most influence on  

how male and female user use language to respond 

#SaveJohnnyDepp on Instagram and Twitter. 

1.4. Research Significance 

 

In analyzing language features used by male and female in 

#SaveJohnnyDepp on Instagram and Twitter, the researcher provides 

several purposes. This study provides theoretical contribution in the sense 

of enrich our knowledge of linguistic. Especially in terms of language on 

internet since nowadays people are tend to use online setting to 

communicate among people over the world. In addition, sense of 

providing examples or evidences of language features in gender and 

language to enrich theory on sociolinguistics and widen knowledge on 

how language and gender can represent language features between male 

and female users. 



 

Practically,   this   study  provides   contribution   in   the   sense   

of enrich knowledge on how male and female express their thought or 

feeling through posts in online setting and gives additional material for 

sociolinguistic course, especially in language and gender for students who 

are majoring in linguistic also the lectures of English Department State 

Islamic University of Sunan Gunung Djati. Another sense is for linguistics 

students, the reseacrher hopes they can understand deeply toward variety 

of language features occur among male and female also to make better 

understanding toward grammatical features to show the individual or 

gender who express their thought on Instagram and Twitter. Therefore, 

they can easily guess any criteria during reading some words in caption or 

tweet which one is usually used by male and female, what is the different 

thing exist. If those unique things occurs with negative side happens in one 

of male or female, they can learn the positive side from the cross gender to 

be adopted to create good conversations or sentences that is really must to 

do as a linguist. 

Then, the reseacher also gives sense of make the reader realize that 

social media, especially Instagram and Twitter is not only photo and video 

sharing website that people can access for reason of entertainment or 

gaining knowledge but also to make them curious toward little things 

especially the unique side in caption or tweet between male and  female 

through some topics. The  researcher  hope,  from this  study,  people  



 

more aware toward surrounding to find the other little things can be 

conducted for the next innovation in a study. 

1.5. Definition of Key Terms 

 

To avoid the missunderstanding the researcher defines the key of 

terms as follows: 

Language Features : features of language that support meaning for 

example, sentence structure, noun group/phrase, vocabulary,  punctuation,   

figurative  language,  choices  in language  features and text structures 

together define a type of text  and  shape  its meaning. These choices may 

be different according to the purpose of a text, its subject matter, audience 

and mode or medium of production. 

Instagram  : Instagram is one of the social media application 

that has a lot of users in the world. It uses for uploading video and photos 

that have captions of each in it. On Instagram, when people shared post, it 

is called a feed. Also Instagram can uses for interaction between individual 

to other people through Instagram features like DMs, Comment section and 

so on. 

Twitter   : Twitter is one of the social media that has the most 

users in the world. It is uses for uploading text that has a limit of 280 

characters per tweet. Usually, Twitter is used to upload anxiety and what is 

being felt by its users.  



 

Hashtag   : Hashtag in particular, prefixed by a # symbol with 

a keyword, has become a unique way to help users of social media 

associate with specific contexts to show the freedom of expression. 

Interestingly, the same keyword and hashtag topics are competing despite 

their representations and could end up as “Trends”. 
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