PENGARUH E-WORD OF MOUTH, IMPULSE BUYING DAN LABEL
HALAL TERHADAP KEPUTUSAN PEMBELIAN SKIN CARE
PARA PENGGUNA APLIKASI SHOPEE MARKET
PADA IKATAN GURU RAUDHATUL ATHFAL CABANG KECAMATAN
CILAWU GARUT

THE INFLUENCE OF E-WORD OF MOUTH, IMPULSE BUYING, AND
HALAL LABELS ON SKIN CARE PURCHASING DECISIONS OF SHOPEE
MARKET APPLICATION USERS AT THE RAUDHATUL ATHFAL
TEACHERS ASSOCIATION BRANCH, CILAWU GARUT DISTRICT
BRANCH
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