DAFTAR ISI

ABSTRAK ..ottt ettt ne e [
ABSTRACK ..ottt I
LEMBAR PERSETUJUAN. ..ottt ii
LEMBAR PENGESAHAN ......ooviiiiieiieseee et iv
LEMBAR PERNYATAAN ...ttt snran e v
KATA PENGANTAR ...ttt e Vi
Y I 2 B 1 Y SR IX
DAFTAR GAMBAR ..ottt ettt sttt sttt ne e Xii
DAFTAR TABEL ...ttt enrae e Xiii
DAFTAR LAMPIRAN ...ttt ettt sttt sn e anas Xiv
RIWAY AT HIDUP ... ..ottt e e e e e e XV
MOTTO HIDUP ..ottt sttt XVi
BAB | PENDAHULUAN ...ttt 1
L1.1Latar BelaKang........ccocivoiiiiciiece et 1
1.2 FOKUS PENEIITIAN ..o 8
1.3 TUJUAN PENEITIAN......ccuiiiiiiiieccie ettt 8
1.4 Kegunaan Penelitian ... 9
1.4.1 Kegunaan AKademiS .........ociuiiiciiiii s 9
1.4.2 Kegunaan PraktiS .........cceoiiiiiiiiisineeiee s 9

1.5 Hasil Penelitian Terdahulu ...........c.cooeiiiiiieieeee s 9
1.6 Landasan PemIKIraN ..........cooovieiieieeie e 15
1.6.1 Landasan TEOIITIS......ccueuirieriieiisie st ettt 15
1.6.2 Landasan KONSEPLUAL............cccoiiriiiiieiiiesc s 16

1.7 Langkah-langkah Penelitian ...........ccccccooieiiiiiii e 20
1.7.1 LOKaSI PENEIITIAN.......ccveiiiieiiee e 20
1.7.2 Paradigma dan Pendekatan ............cccocoveviiiiieiiie e 20
1.7.3 Metode Penelitian .........ccviieiieiiiieseee e 22
1.7.4 Jenis Data dan SUMDEr Data..........cccceevuiiiiiieiieiieseeesee e 23
1.7.5 Teknik Penentuan INforman .........cccccevvieiiene s 25



1.7.6 Teknik Pengumpulan Data............ccooueieiereniniiineeeeee s 27

1.7.7 Teknik ANalisis DAta .......c.coceiiiiiiiieieie e e 29
BAB 1l KAJIAN PUSTAKA ...ttt 31
2.1 PUDHC REIALIONS ....cvviiiiiiieiecie e 31
2.1.1 Pengertian Public Relations............ccoooeiiiiiiniiiicceec e 31
2.1.2 Fungsi Public Relations ...........ccccoceiieii i 32
2.1.3 Peran PUBIIC RelatioNS ........c.cooveiiiieiieie e 34
2.2 Kampanye PUblic Relations ............cccoveiieiiiic e 35
2.2.1 Pengertian Kampanye Public Relations .............ccoceveiiiiiiiciincne, 35
2.2.2 Karakteristik Kampanye Public Relations.............ccccocveveivieiicieieenen. 37
2.2.3 Jenis-Jenis Kampanye Public Relations .............ccocevviineniiciincnne, 40
2.3 MEAIA SOSIAL ....c.veiviiiiiieieie e e 42
2.3.1 Pengertian Media SOSIal ...........cocoieiiiiniiiiisie s 42
2.3.2 Klasifikasi Media SoSial ... 43
2.3.3 FUNgSi Media SOSIal..........ccccuuiiiiiieeie s 45
P [ 0 7= To [ Lo USSP RPRPI 46
2.4.1 Pengertian INStagram ........ccoveiveeieiiiesie s 46
2.4.2 Manfaat INStagram ..........ccveiiieiie i 49
2.4.3 FItur-FItur INSTAQIam ....co..o ittt 50
2.5 Model Kampanye OStergaard............cccceiveiiiieieeie e 54
2.5.1 Tahap PEreNCaNaan ........cc.vieiueieueienei e 57
2.5.2 Tahap Pelaksanaan Kampanye Public Relations...........cccccccvveiieenen. 64
2.5.3 Tahap Evaluasi pada Kampanye Public Relations .............cc.ccoccvvnienne. 65
BAB 111 HASIL DAN PEMBAHASAN. ..ottt 67
3.1 Gambaran Umum Lokasi Penelitian ..........ccccoovviiiiiniiniieecee e 67
3.1.1 Profil Yayasan Cinta Diri Indonesia (Love Yourself Indonesia)........... 67
3.1.2 Makna Logo Yayasan Cinta Diri Indonesia (Love Yourself
INAONESIA) ...ttt e st eere e 68
3. L3 VISTUAN MIS.viiiiiiiiieiesic e 69
3.1.4 SrUKLUF OrganiSaSH ......cccveeiiiiiie i eiiee s st ettt 69
3.2 Profil INTOrMAN ....cc.oiiiiiiee e 71
3.3 Instagram Yayasan Cinta diri Indonesia @loveyourself_indonesia ........... 73
3.4 Hasil Temuan penelitian..........cccccoivveiieiesiiesiee e 75



3.4.1 Perencanaan Kampanye Public Relations pada Hashtag #self-love

Melalui Media Sosial Insagram @loveyourself _indonesia ................ 77

3.4.2 Pelaksanaan Kampanye Public Relations Melalui Hashtag #self-love
pada Media Sosial Insagram @loveyourself _indonesia...................... 89

3.4.3 Evaluasi Kampanye Public Relations pada Hashtag #self-love
Melalui Media Sosial Insagram @loveyourself _indonesia .............. 104
3.5 Pembahasan Penelitian ...........cccccueiiiiiiieeiiiie e 111

3.5.1 Proses Perencanaan Kampanye Public relations Melalui Hashtag
#self-love Pada Media Sosial Instagram @loveyourself_indonesia . 112

3.5.2 Pelaksanaan Kampanye Public Ralations Melalui Hashtag #self-love

pada Media Sosial Instagram @loveyourself_indonesia................... 125
3.5.3 Evaluasi Kampanye Public Relations melalui Hashtag #selflove pada

Media Sosial Insagram @Iloveyourself_indonesia.........c...cccccceueene.. 131

BAB IV PENUTUP ..ottt 141
A1 SIMPUIAN . bbb 141
4.2 58raN ... A TR R AT A e 143
DAFTAR PUSTAKA Lottt e e s e e e sne e snae e nnae e e nnee s 144
LAMPIRAN ... ettt st bbbt e ettt benbeareens 149

Xi



