PENGARUH STRATEGI PROMOSI, TINGKAT LITERASI DAN
TRANSPARANSI PENGELOLAAN ZAKAT TERHADAP MINAT
MASYARAKAT MEMBAYAR ZAKAT PROFESI DI BAZNAS PROVINSI
JAWA BARAT

THE INFLUENCE OF PROMOTIONAL STRATEGIES, LITERACY
LEVELS AND TRANSPARENCY OF ZAKAT MANAGEMENT ON
COMMUNITY INTEREST IN PAYING PROFESSIONAL ZAKAT AT
BAZNAS, WEST JAVA PROVINCE
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