DAFTAR ISl

ABSTRAK .. e [
ABSTRACT ..ottt bttt bbbt eneas ii
LEMBAR PERSETUJUAN .....coooiiiiictceeeie e iii
LEMBAR PENGESAHAN .....ooiiiiiee e iii
LEMBAR PERNYATAAN L...ooiiiitit ettt v
KATA PENGANTAR ...ttt Vi
DAFTAR IS oottt sttt snenne s X
DAFTAR TABEL ..ottt Xiii
DAFTAR GAMBAR ...ttt Xiii
DAFTAR LAMPIRAN ..ottt XV
RIWAYAT HIDUP ..ottt XVi
MOTTO HIDUP ..ot XVii
BAB | PENDAHULUAN ..ottt 1
1.1 Latar Belakang Penelitian ...........cccccoeveiiiiicie i 1
1.2 FOKUS PeNelItian........ccoocuiiiiiiiiee ittt 8
1.3 Tujuan Penelitian .........c.ooveiiie et 9
1.4 Kegunaan Penelitian .......ccucceireirserneeesias s seneee e 10
1.4.1 Kegunaan AKademIS ...........ccoiiiiiiiieieesese e 10
1.4.2 Kegunaan PrakLis .........cccccoiiiieriniesie e 10
1.5 Landasan PEMIKITaN ........cocoiiieiiiieieee e 11
1.5.1  Landasan TeOMLIS.....c.cccueiueiieiieeiecie et 11
1.5.2 Landasan Konseptual............ccceeveiieieeiieiic i 18
1.6 Langkah — Langkah Penelitian...........c.ccccoevveveiieiieie e 20
1.6.1 Lokasi Penelitian...........ccooeiieiiiiiiic e 20
1.6.2 Paradigma dan Pendekatan.............cccccovverviieiieneniesiese e, 21
1.6.3  Metode Penelitian ........ccccvveeieeiiesiese e 22
1.6.4  Jenis Data dan Sumber Data...........cccccovverviieiiieneeie e 22
1.6.5 Teknik Pemilihan Informan...........cccocoovivevviiniienie e, 24



1.6.6  Teknik Pengumpulan Data ...........cccceveienenencneiisiseeeees 25

1.6.7  Teknik AnaliSis Data .........cccovveviiiieiiiie e 27
1.6.8 Rencana Jadwal Penelitian ...........ccooevieiiiiniinneneceeccie e, 29
BAB 1l KAJIAN PUSTAKA ...t 30
2.1 Tinjauan Penelitian Terdahulu ..., 30
2.2 Kajian KONSEPLUAL........ccoveiiiiiiiiciiises e 41
2.2.1 Definisi Marketing Public Relations ...........c.ccoovvviiinincnininns 41
2.2.2 Hubungan Marketing dengan Public Relations.............c.cccceevneen. 43
2.2.3 Faktor — Faktor Timbulnya Marketing Public Relations............... 47
2.2.4 Peranan Marketing Public Relations ...........c.ccooviiiiiiiicncinnns 49
2.2.5 Tujuan Marketing Public Relations..........c.ccocovviiiiiiiieincicns 55
2.2.6 Kegiatan Marketing Public Relations..............ccccocvviiiniiiicinnne 56
2.3 KaJIaN TEOMTIS. eveeuiiiiie it ettt sttt 59
2.3.1 Integrated Marketing Communications (IMC).............cccccueruenne. 59
BAB 111 HASIL DAN PEMBAHASAN ......ccooiiiiie e 72
3.1 Gambaran Umum Objek Penelitian ...........c.ceoeveiiieiiiininicicieees 72
3.1.1 Sejarah Bento Kopi Cibiru.........cccceeiiiiiiiiiiiicc e 72
3.1.2 ViST AN MISH...eiiiiiiiiieiiieiiiiie sttt 74
3.1.3 Makna Logo Perusahaan Bento Kopi Cibiru............cccccevviiennne. 74
3.1.4 Struktur Organisasi Perusahaan Bento Kopi Cibiru ...................... 76
3.2 Profil INfOrmMan.........cocoiiii i 81
3.3 Hasil Temuan Penelitian ...........cccoeoiiiiiiniiiie e 82
3.3.1 AAVEITISING c.vecvveiieieee ettt 83
3.3.2 Personal SEHING ......cccoviueirieieiiereet e 97
3.3.3.5alES PromMOtION ...cccieiiieiiii st 110
3.3.4 PUDIIC REIAtIONS ... 124
3.3.5 DireCt Marketing.......cccccvevveiierieiieiee e e se e 133
3.4 Hasil Pembahasan Penelitian ...........cccccovviiiniinieie e, 139
341 AQVEITISING c.veveeieeeiecieeete ettt ae e e e sre e 141
3.4.2 Personal SelliNg ......cccecviieiieii et 151
3.4.3 Sales PromoOtiON .......cccecuviieiieriieie et see e nee e 157
3.4.4 PUDIIC REIAtIONS ......oivveiiiie et 161
3.4.5 DIreCt Marketing..........cocceveriririiiiiese e 165
BAB IV SIMPULAN DAN SARAN ..ot 173

Xi



4.1 SIMPUIAN .o 173

.2 SATAN. ... oo e e e e e ——aarr——— 175
A.2.1 SAraN AKAGEIMIS ..o eeeneeeeeeeneneennnnne 175
A.2.2 SATAN PraKEiS ....eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeneennenennnnnnnnes 175

DAFTAR PUST AK A e 177

LAMP IR AN ..o 181

Xii



