DAFTAR ISI

ABSTRAK .uciiiiitiiinnnicniceiseississsnssnsssicsssssssssisssssssssssssssssssssssssssssssssssssssssssssssess i
ABSTRACT ...uuunannennvennvrsnensrinsnnsesssssssssessssssssssssssssssssssssssssssssssssssssssssssssssssssssssssss ii
LEMBAR PERSETUJUAN ....coiiiniininenssicsensecssissssssessstssssssessssssssssssssssssssssssans iii
LEMBAR PENGESAHAN iv
LEMBAR PERNYATAAN v
KATA PENGANTAR vi
1D V2N D V2N 2 1 viii
DAFTAR TABEL . X
DAFTAR GAMBAR xi
DAFTAR LAMPIRAN xii
BAB I PENDAHULUAN 1
1.1 Latar BelaKang ..ot 1
1.2 FOKUS PeNELItIAN......ueuiiiiieieiiiieiee et 5
1.3 Tujuan Penelitian ........ccccccueiiiiiininiis et e 6
1.4 Kegunaan Penelitian ...........coecveireiiiiiienieeeesieese e 7
1.4.1 Kegunaan AKademisi .........coouereerieriiniiiiinicnecientcseceeeieese e 7
1.4.2 Kegunaan PraktiSi.........cccceeviieeiieeeiieeiiieeeiie et 7
1.5 Landasan PemiKiran ..........cccccoieiriniieinincci e 7
1.5.1 Penelitian Terdahulul ..........cccooiiiiiiiiiii e 7
1.5.2 Landasan TeOTIEES .. u.ecuuieuierieeiieesieiniteseteshbean e seieeeteesieeenreeseeeeneeesaeeenne 15
1.5.3 Landasan Konseptual..........c.ccccveeeiiiieniiiieniieeeieccee e e 17
1.5.4 Langkah-Langkah Penelitian ............ccccceeveiieriiiiniiieeeiee e 19
BAB II KAJIAN PUSTAKA ...cuuiiiiineicensenssissnisssssesssisssssssssssssssssssssssssssssssss 29
2.1. Public Relations & Corporate Social Responsibility............ccuuvvvnvnennne. 29
2.1.1. Definisi Public Relations ............ccccoveveeviniiniininienieeeieneeieeen, 29
2.1.2. Definisi Corporate Social Responsibility (CSR)......ccccoevvevviiviiennnnne. 31
2.1.3. Prinsip Corporate Social Responsibility (CSR)........ccccoeveeviieiivennnnne. 34
2.1.4. Manfaat Corporate Social Responsibility (CSR)........ccccccvevvvrvuiennnnne. 37
2.2. MANAJEMEN CSR ..ottt 40
2.2.1. Definisi Manajemen CSR ..........ccccoviiiiiiiiiieieieeeee e 40
2.2.2. Tujuan Manajemen CSR.........cccooiiiiiiiiiniieiiee e 42

viii



2.2.3. Manfaat Manajemen CSR..........ccccoooiiiiiiniiiiiiiieeeee e 45

BAB III HASIL DAN PEMBAHASAN 48
3.1. Gambaran Umum Objek Penelitian...........cccccoeeviirininninnnnnsscceceeeccieines 48
R B < -1 ¢ 1 o LR URTRPSRRPS 48
3.1.2. VST dan MiST.coueeiiiiiiiiiiieeee e 50
3.1.3. Logo dan FiloSofinya........cccccccueieeiiieriie e e 51
3.1.4. Struktur OTZaniSAST .....eccveeeevieriieeieeriieeieerteeeteesseeereesseeeseesseeesaessseenne 52
3.2. Profil INfOrmMan ..........cccoiviriiiiiieei e 52
3.3. Hasil Temuan Penelitian ...........cccccoveiiiniiiininincereceecee e 53
3.3.1. Need Assessment (Menentukan Kebutuhan Masyarakat) .................... 53
3.3.2. Implementation Action Plan (Rencana Aksi Pelaksanaan).................. 61
3.3.3. Monitoring (Pemantauan).............ccccevueeriiiniieenieeiienee e 69
3.3.4. Evaluation (EVAlUS1) .......c..coovuieeeiiieiiie et 76
3.4, Pembahasan ..o 84
3.4.1. Needs Assessment (Penentuan Kebutuhan Masyarakat)...................... 87
3.4.2. Implementation Action Plan (Perencanaan dan Pelaksanaan Aksi)..... 93
3.4.3. Monitoring (Pemantatan) ............cccceervueeriienieeiiieniie e see e 100
3.4.4. Evaluation (Evaluasi) ..........cccceeeviiiieniieeciee e 106
BAB IV PENUTUP 114
4.1 KeSIMPUIAN ...ttt 114
4.2, SATAN ... R T F A A £l FRCTF F (- N AT e veeerersenrensersenearsonsennonsens 116
DAFTAR PUSTAKA 118
LAMPIRAN . ..ciininiisnicstnsicssiesssssesssecsssssssssesssissssssessssssssssasssssssssssssssssssssasssssssss 121




