DAFTAR ISI

ABSTRAK s [
ABSTRACT e b et e b bt e i
LEMBAR PERSETUJIUAN .....ooiiiii et i
LEMBAR PENGESAHAN ..o \Y;
LEMBAR PERNYATAAN ... .ottt %
KATA PENGANTAR ..ot Vi
RIWAY AT HIDUP ..ot X
DAFTAR IS et Xi
DAFTAR TABEL. ...ttt XV
DAFTAR BAGAN. ..ottt ettt sbe e nb et snneenes XVi
DAFTAR GAMBAR ... XVii
DAFTAR LAMPIRAN ... XVl
MOTTO HIDUP. ... XiX
BAB | e 1
PENDAHULUAN ...t 1

1.1 Latar Belakang Penelitian ............cccccoveviiiiiieiric e 1

1.2 FOKUS PENEIITIAN. ..ot s 3

xi



1.3 Tujuan Penelitian ........coooiiiiiiiiiieee s 4

1.4 Kegunaan Penelitian ... 4
1.4.1 Kegunaan AKademMIK ...........ccooiiiiiiiniiiieniee e 4
1.4.2 Kegunaan PraktiS ........cccciiiiiiii i 5

1.5 Landasan TEOFITIS ......ccueviireiriirieieeisie et 6

1.6 Landasan Konseptual............cccoieiieiiiiieiie e 8

1.7 Langkah Langkah Penelitian .............ccccoeiiveiieieeie e 11
1.7.1 LoKaSi PENEIITIAN. .......ccoiiiiiiiieiee s 11
1.7.2 Paradigma dan Pendekatan Penelitian..............cccccoovnenineinnnnnnn. 11
1.7.3 Metode Penelitian .........cccooeiiiiiiiieieie s 12
1.7.4 Jenis Data dan Sumber Data ...........cccocooeiiiiiinnciccec 13

1.8 Teknik Pemilihan Informan ... 14

1.9 Teknik Pengumpulan Data..........ccccovceeieiiiiinieeiece e 15

1.10 Teknik ANaliSiS Data...........ccccviveiiiiiiieiic e 17

BAB 1 s 19

2.1  Tinjauan Penelitian Terdahulu.............cccccooiiiiii 19

2.2 Kajian Konseptual..........cocoiiiiiiiiiiicieeee s 25
2.2.1  Corporate Identity ........ccoooeeriiiiiieieee e s 25
2.2.2  TaQliNe oo 31

P B -V F= L T 1T ] OSSP 34

xii



231 Brand AWAIENESS .......ooooveeeeeeeeeeeeee e 34

BAB Tl 39
HASIL DAN PEMBAHASAN ...t 39
3.1  Gambaran Umum Objek Penelitian...........cccccovvevieiiiiiieiie e, 39
3.2 Profil INFOrMaN.......ccooiiiiiiiieeee e 45
3.3 HaSil Penelitian .........ccooiiiiiiiiiicieeee e 46

3.3.1  Tahapan Unware of Brand Tagline Islamic Character Building 47

3.3.2  Tahapan Brand Recognition Tagline “Islamic Character

Building”....... . ¢80 8 e e 52
3.3.3  Tahapan Brand Recall Tagline “Islamic Character Building” 61
3.34  Tahapan Top of Mind Tagline Islamic Character Building ..... 73
3.4 PembDahasan ... 81

3.4.1 Tahapan Unware of Brand Tagline “Islamic Character

BUILAINE” ...ttt 83

3.4.2  Tahapan Brand Recognition Tagline “Islamic Character

BUilding™ ..o 87
3.4.3  Tahapan Brand Recall Tagline “Islamic Character Building” 95

3.4.4  Tahapan Top of Mind Tagline “Islamic Character Building” 102

xiii



Xiv



