DAFTAR ISI

ABSTRAK ..ottt ettt sttt sttt et et e naeeneeneennens i
ABSTRACT ...ttt ettt ettt e bttt e e enteenean il
LEMBAR PERSETUJUAN.......ooitetteieeee ettt iii
LEMBAR PENGESAHAN ....ootiiiieeeteeee ettt v
LEMBAR PERNYATAAN ..ottt sttt et s eneas \
KATA PENGANTAR ..ottt vi
DAFTAR ST ..ottt sttt e ix
DAFTAR TABEL ...ttt ettt ettt s s xii
DAFTAR GAMBAR ..ottt xiii
DAFTAR LAMPIRAN .......oootiieiieieie ettt ettt ete e see e eseesseeseenaesseesesnaens Xiv
RIWAYAT HIDUP...c.ooiiiiiieetetee ettt s XV
MOTTO HIDUP ..ottt sttt e e enaeeneas Xvii
BAB I PENDAHULUAN ...cottiiiiieittntetett ettt sttt ettt st naes 1
1.1 Latar Belakang.........ccccoeouiiiiiiiiiieecieecie ettt 1
1.2 FOKUS PeNelitian ........coeevuiiiiiiiiiiiieiieceeeeeeeesteeee e 4
L0 TR0 1 ' D USSR 4
1.4 Kegunaan Penelitian.........cccciiiiiieriiiiniiiesiieesiee et 5
1.4.1 Kegunaan AKademis .........ccueeeiiiieeiiieie ettt 5
1.4.2 Kegunaan PraktiS.........ccceeviuieiiiieiiiieeiee e 5

1.5 Landasan TEOTIEIS .......eeeeuveeeeieieeiiieeeiieeeieeeeteeesteeeseveeeeaeeeereeeaseesnsaeeenseeesnns 6
1.5.1 Model Brand Identity Prism oleh Kafperer..........ccccoocvvvvviiienieecnneeennen. 6

1.6 Kerangka Konseptual ..........ocoiiiiiiiiiiiiieieeeeee e 9
L.6.1 BPANAING ..ottt et e e vee e e e naaeesaeeeaaaeennaas 9
1.6.2 Brand 1d@ntity ...........ccoeeiieiiiiiiieiieeie ettt 10

1.7 Langkah-Langkah Penelitian...........cccccocovviiiiiiiniiiiniieeecce e 11
1.7.1 Lokasi Penelitian.........ccceveeriiriiiiieniiieiienieeeceeseee et 11
1.7.2 Paradigma dan Penelitian.............cccceeeriiieniieiniiieieecee e 12
1.7.3 Metode Penelitian ..........ccccooeeiirieniiiiinienieeienecceeeese e 14



1.7.4 Jenis dan SUmMDBEr Data........coovummeeeeeeeeeieeeee e eaees 15

1.7.5 SUMDET DAta .....ooeeiiieiiiiecieecee et aae e 15
1.7.6 Teknik Penentuan Informan..............ccoeveeiiiiniiieniieniieieeieeeeeie e 16
1.7.7 Teknik Pengumpulan Data............ccoceeiiiiiiiiinniiiieeeceeee e 18
1.7.8 Teknik Analisis Data ........ccccueevieiiiiiieiieeiieeie et 20
1.7.9 Rencana Jadwal Penelitian............ccocoeiiiiiiiiiiiiiiiiiee e 22
BAB II KAJTAN PUSTAKA ...ttt e e e e e 23
2.1 Tinjauan Penelitian Terdahulu ..........cccoocviveiiiiiiiiiiieeeee e 23
2.2 BEANAING ...ttt ettt ettt et 30
2.2.1 DefiniSi BraANAING ..........cccceueeeciiieeeiieeiiieecieeeieeesieeestaeeseveeesveeesesee e 30
2.2.2. TUJUAN BFARAING .....cceveeieeeiieiieeie ettt eve e ees 34
2.2.3 FUNGST BFANAING oot eteaeeeeestaeeniaaeesaveeesvae e 38
2.2.4. Strate@i Branding ..........c..ccoueecuieiieeiiieiieeieeeeie ettt 41
2.3 Brand 1A@NTILY ........oieiiieeeiie ettt et eae e st eaaaeennee s 45
2.3.1 Definisi Brand Identity ................cccoooueecuieeiiacieenieeiienieeeeeeee e 45
2.3.2 Fungsi Brand IAentity .........ccccvueeeoieeeiiieeiiiecieeeee et e e 49
2.4 Model Brand Identity prism oleh Kafperer ...........cccocovvviienieniiiniiiiee, 51
BAB III HASIL PENELITIAN DAN PEMBAHASAN .....cccoiiiiiiieeeeieeee, 56
3.1 Profil dan Lokasi Penelitian ............ccceeeuieniiniieniieiieieciceeeee e 56
3.1.1 Profil perusahaan ............ccccvieeiiiiiiiiieiiiie e 56
3.1.2 Logo Auto2000 Cibiru Bandung..........cccccecvevieeniieniieniienieeieeeeenn 57
3.1.3 VIST AN MIST.ccuiiiiiiiieiiiieiiie ettt steeesveeesteeeseaeeeaveeeneeeenes 57
3.1.4 Struktur Perusahaan dan Uraian Tugas..........cceecueevieniiineeniiienieeeenne, 58
3.2 Profil infOrman ..........cccveiuiieiiiiiecieece ettt 60
3.3 Hasil Temuan Penelitian.............cooceeviiriieniiiiiieiecieee e 61

3.3.1 Gambaran pelaksanaan Physique PT Astra Internasional Tbk-TSO

Auto2000 Cibiru Bandung Bandung. ...........ccecieviiiiiiiniiniieiecieeee e, 62
3.3.2 Gambaran pelaksanaan Personality PT Astra Internasional Tbk-TSO
Auto2000 Cibiru Bandung ...........ccoecvieiiiiiieniieieceeeeee e 70
3.3. 3 Gambaran pelaksanaan reflection PT Astra Internasional Tbk-TSO
Auto2000 Cibiru Bandung............ccoeovieiiiiiiieniieieeieeeeee e 74



3.3.4 Gambaran pelaksanaan Self-image PT Astra Internasional Tbk-TSO

Auto2000 Cibiru Bandung ...........ccoeciiiiiiiieiiieieeeeece e 77

3.4 PEMBAHASAN HASIL PENELITIAN ....ccooiiiiiieieeeieeeeeie e 82
3.4.1 Pelaksanaan Elemen PAYSIGUE.............cccoeeeeeceiencieeiieeiieiieeie e, 83
3.4.2 Pelaksanaan Elemen Personality ............ccoveeeuveecieeniieencieeniieesieeenns 89
3.4.3 Pelaksanaan Elemen Reflektions............cccceeveencieiienceienienieeeeennn 100
3.4.4 Pelaksanaan Elemen Self-Image ...........ccccccoevvevcuvecivenceenieeieeneennnnnn 105
BAB IV PENUTUP ..ottt ettt et e e e e e e e 115
4.1 SIMPULAN ..ottt ettt e beesbeeteesaaeebeesnseenseas 115
4.2 SATAN ...ttt ettt ettt et e et e st e e s bt e sanee 118
DAFTAR PUSTAKA ...ttt 119
LAMPIRAN. ..ot i et et e e stesntennanne aeetteeesaeeentecnenneesseeessaeeonees 124

Xi



