DAFTAR ISI

LEMBAR PERSETUJUAN JUDUL......ctiiiiiiieiieeiiieee et i
LEMBAR PERSETUJUAN USULAN PENELITIAN......cttiiiiieieiieeeeeeeeeiiee e i

KATA PENGANTAR ..ttt ettt sttt st e s e e nee e
DAFTAR TSIttt s st s e s b e e ne e e e e sneeeas vii
2 A = P PP P RO PPPRPTI 1
PENDAHULUAN ...ttt ettt et ettt et sae e e sat e e e et as 1
Latar Belakang Masalah ........ccccciviiiiiiiiiiie e 1
Identifikasi dan Perumusan Masalah ........cccooieeiiiiniiiniiciceeceee 8
Rumusan Masalah..........oooiiiiiiiiiiiie e 9

TUJUAN PENEIITIAN covieeeee e e 10
Manfaat Penelitian .......oooeeeeiiiieiiiie e 11

BAB Il...cccrureereeernanerserersreronrersonogss SO e sanatBri oo g s NI s s e vesosresonnrssnnrsane 12
TINJAUAN PUSTAKA ..ottt ettt ettt s s e e s 12
Kajian Penelitian Terdahulu ..o, 12

(o] g 1=T o Je F= T T [T o o 1S U SUUPUPUR 21
Pengertian ManajemMeEN.........oo i eeeiiie ettt e ee e e e e et e e e e e e e e eeennaas 21
oY= Y/ =T F= T =Y 0 4 1= o PSR 21
ManNajEMEN PEMASAraN..ccccceiiieeiieeieeeeeeeeeeeeeri s ssse e e e e s e e e e e e e e eeeeeeeeeeraearaas 23
Bauran Pemasaran/Marketing MiX........ccccceeeeiiieeeeiieeeciieeceiee e e 25
Pemasaran Jasa....cccccciiiiii 31
Perbedaan barang dan jasa .......cooeeeeeeeiiiiiiieeeeeeee e 34
Strategi Pemasaran Jasa .....cceeevuieeie e e 37
Perilaku KONSUMEN ....couiiiiieiie e s 39
Aspek Minat Beli KONSUMEN......ccciiiiii ittt 40
Faktor dalam minat beli ........coooiiiiiiiii e 42

WeEdAiNG OFZANIZE N uuueeiii e i ettt e et ereeeeeeeeeessessennnnes 47



Pernikahan di masa pandemic covid-19.......ccccceeiiiiiiiiiiiiniriiieeeeeeeeeeeeeeennn 48 Kerangka

BEIPIKIE c.vveeeee ettt 51

HIPOTSIS. ottt e e et 51

BAB T ettt et sr e nes 54
METODOLOGI PENELITIAN. ...ccitiiiiieiiteeiteeeiee e 54
Metode Penelitian .......cceeovieiiiiiiiiiee e 54 Jenis dan
SUMDBEr Data...c.c.eeiiiiiieiiieceee e 54 viii

Populasi dan Sampel.......ccccueeiiiiiiiiie e 55

IR 2o T TU] - 1Y SR RSPRR 55

BT 141 o 1] O PRSP 55
Operasionalisasi Variabel ........cceevieeiiiiiiiiieeeeeee e, 57

Tabel 2 Operasionalisasi Variabel ..., 58
Teknik dan Pengumpulan Data........cceeeeiieiieiiciccciiiereee e, 61

Teknik Analisis DAta .....cooveeeeiiiieeeiiie et 63

ANalisis DeSKIIPIT ...vvieeieeiiiie e 63

Uji Validitas....coooe oot e e e 64

U1 2 T o111 = ST 64

Uji Regresi Linier Berganda ........ceeeeeeeeeiciieiiiiiiiieeeeree e e e eeeeeccnnnveeeeeee e 65

LTI 1T o Yo =] S RS 66
HASIL PENELITIAN DAN PEMBAHASAN ....coooiiiiiiiiiiiiiireeeereen 69

Hasil Penelitian.......occooieeiiieee e 69 Profil
(02T o o] o Vo 1= o VSRR 69 a. Umur
RESPONAEN.......eeiiiiiiiiiiieeeee e e e e e 69

Analisis Statistik Deskriptif .........cueeeeiiiiiiee e 70

Uji Validitas.....cooo oo e e e 85

Uji REHADIITAS ©eeeeeeeeeeee et e e e 93

Analisis Regresi Linier Berganda ........cccovvvvvveeveeeieeiieieieeeeccciinreveeeeeeen. 94



Uji HIPOTESIS ooieiiiiiiiiieeeeiee et e e e e e e e e s ess e aanb b b eeeeeereeseeeeens 96 Koefisien
(DT C=T o g T = 1] PO PPN 99

Pembahasan Hasil Penelitian........ooeeeeeieeiieeeeeeeeee e, 100

Pernyataan KUESIONEN ......cooiiiiiiiie it 108

Jawaban Responden Variabel Harga (X1).....cccccoevvivuieeeniniiiieeeeennns 112

Jawaban Responden Variabel Produk (X2)......ccccoeoiiieieiiiiiiieeeeens 116

Jawaban Responden Variabel Promosi (X3) ......cccoveeeeeeiiiiiieeeeennnee, 120

Jawaban Responden Variabel Lokasi (X4)......ccccceeeeiviivieeeeeiiineeeenn. 124

DAFTAR PUSTAKA ..ottt s e s e e e e e e e e eeeeaeneees 128 DAFTAR ISI

LEMBAR PERSETUJUAN JUDUL.....uuiiiiiiiiieiieiiiiiiieicieciieeecettee e e e i

PENDAHULUAN ...ttt 1
Latar Belakang Masalah ..........cceeveveieiiiiiiiiee e, 1
Identifikasi dan Perumusan Masalah .........cccoceeiiiiiiniiiniiecieee 8
Rumusan Masalah..........cooiiiiii e 9
TUJUAN PENEIITIAN wevvieiieei ettt e e e e e e 10

(Y Y01 £ Ll =] a L=l L = PR 11

TINJAUAN PUSTAKA L.ttt et e e e e e eaaaas 12
Kajian Penelitian Terdahulu ..........coooveviviiiiiieeiiieecceereeeee, 12

KONSEP AN TEO i eeiiiiiiiieeiciiiiieieeeeee e eeeeeeeecerr e e e eeeeeeeeeseesenanes 21



Pengertian ManajemMeEN........oo i eeeiice et e e e e e e aaaaas 21

FUNEST MaN@jeMIEN..cceeiiiiiiiiieeeee et e e e e e e e e eeeeeeees 21
ManajemMen PemMasaran....ccccooe oo iee ettt e e e e e e 23
Bauran Pemasaran/Marketing MiX.........cccceeeeiiieeeiieeecieee e eeeree e eaee e 25
Pemasaran Jasa.......cccoviiiiiiiiiiii 31
Perbedaan barang dan jasa .....ccooeeveccciiiiiiiiieeee e 34
Strategi Pemasaran JAsa ...ccceueueuuiuuiiieiieie e e 37
Perilaku KONSUMEN .....ooiiiiiiiieeee e 39
Aspek Minat Beli KONSUMEN......coiiiiiiiiee sttt 40
Faktor dalam minat beli ........coooiiiiiiiiii e 42
Wedding OFGANIZE . .uuei i ettt e e e e e e e e e e e eesaenannes 47
Pernikahan di masa pandemic covid-19........ccccceeviiiiiiiiiiiieereiiiciieee e 48
Kerangka Berpikir.......ccuveiieiieiiiiee e e 51
Hipotesis...iicicceceeceennneen... o SR ST Y, . 51

BAB T ettt et e e s s n e sreenaees 54
METODOLOGI PENELITIAN. ...ccutiiiiieeie ettt 54
Metode Penelitian .........coooeiiiiiiiiin et 54 Jenis dan
Sumber Data.........coooii e @ 1 xR T T TE o T ENE 54 viii

Populasi dan SampPel.......c.ccciriiieiiiiiieiie e 55

3 o] o U1 - 1Y R SUPPUUR 55

2. SAMIPEL e 55
Operasionalisasi Variabel ..........ouuvvveiiiiiiiiieeeeee e, 57

Tabel 2 Operasionalisasi Variabel ............eeiiiiiiiiiiiiiiiiieeeeee e, 58
Teknik dan Pengumpulan Data........eeeeeieeeeeiieiieciiiinreeeeeeeeeeeeeee e 61

Teknik Analisis Data .....ccoccveeeiiiiiiiiiiee e 63

Analisis DesKriptif ........eeveeeeiiiiie e 63

Uji Validitas.....cooe oo e e e 64



Uji REHADIITAS vvvvveeieeieiieeiiiiiitieeeeeteee e e e e e e e e sessan e 64

Uji Regresi Linier Berganda .......cccooovvveeeiiiiiiieiiiccsieeeeessineee e sssveneee e 65
UjJi HIPOTESIS ittt s e e e e e e e e e e e eeeeeeeeees 66
HASIL PENELITIAN DAN PEMBAHASAN ....ccooiiiiiiiiiieeeeeen 69
Hasil Penelitian.......cocoiiieiiieeeee e 69 Profil
(02T o To] o Lo 1= o S 69 a. Umur
02T o To] o Vo 1= o U PUUURRRR 69

Analisis Statistik Deskriptif ..........coeeeiiiiiiiieieece e 70
Uji Validitas....cooeeeeececeeee ettt e e e e 85
Uji RelI@bilitas .....vveeeieeiiiieeeecies ettt e e s 93
Analisis Regresi Linier Berganda ........ccococcvveeeiiiiiiieeiisiiieeeeesseeeee e e 94
Uji HIPOTESIS coiiiiiiiiiiiiiiiiiiiiiiieie sttt eee et rsssse s s e e e e e e s e e e saeeeennnnnes 96
Koefisien Determinasi........coueereeeiiieeniieeieeeiee et 99
Pembahasan Hasil Penelitian.......ccccccooiiiiiiiiiiiii e, 100

BAB V..o ceccecrrrrrereennnnnnnneenene o T O O e eeeerererrrreeneerennnes 104
KESIMPULAN DAN SARAN.......ciiiiiiiiiietiiiiiiiicisiree e e e e eeeeeeeereeeaereaeaaaes 104
KESIMPULAN. ...t ete ettt e e 104

SARAN. ..o g i g e T e 106
Pernyataan KUBSIONET ......uuuuuviiiiiiieiiiieieeececeeeeereeeaesnen e e e e e e e e 108
Jawaban Responden Variabel Harga (X1)....cccccceeeeeeeeveccvnnnreeeeeeenn.. 112
Jawaban Responden Variabel Produk (X2).....cccceveeeeiieiiiciiciinrnenne. 116
Jawaban Responden Variabel Promosi (X3) .....ccccovveeeeeiiiiiieeeeenee, 120
Jawaban Responden Variabel Lokasi (X4)......ccccceeeeveiiieeeeeccnnennnnn. 124

DAFTAR PUSTAKA ..ottt 128



