PENGARUH BRAND IMAGE, HARGA DAN
FLEKSIBILITAS TRANSAKSI
TERHADAP KEPUASAN KONSUMEN MUSLIM DALAM
PEMBELIAN EMAS ANTAM DI KOTA BANDUNG

THE INFLUENCE OF BRAND IMAGE, PRICE, AND
TRANSACTION FLEXIBILITY ON MUSLIM CONSUMER
SATISFACTION IN PURCHASING ANTAM GOLD
IN BANDUNG
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