ABSTRAK

Baihagi Nendia Pratama  Analisis Pengaruh Produk Halal, Sertifikasi Halal dan
Kualitas Produk terhadap Pertumbuhan Industri
Makanan dan Minuman Halal: Studi pada 8
Perusahaan Terdaftar di Bursa Efek Indonesia Periode
2019-2024

Industri makanan dan minuman halal merupakan salah satu sektor strategis yang
memiliki kontribusi signifikan terhadap perekonomian Indonesia, khususnya dalam
industri pengolahan nasional. Potensi ini didukung oleh fakta bahwa Indonesia adalah
negara dengan populasi Muslim terbesar di dunia, menjadikannya pasar utama sekaligus
produsen potensial produk halal global. Meski demikian, perkembangan industri halal di
Indonesia masih menghadapi sejumlah tantangan struktural seperti rendahnya rasio
produk halal, proses sertifikasi yang belum optimal serta kualitas produk yang belum
sepenuhnya memenuhi standar internasional.

Penelitian ini bertujuan menganalisis pengaruh produk halal, sertifikasi halal dan
kualitas produk terhadap pertumbuhan industri makanan dan minuman halal di Indonesia,
baik secara parsial maupun simultan.

Kerangka pemikiran penelitian ini dipandang memiliki efek sinergis yang saling
memperkuat dalam meningkatkan daya saing industri, baik di pasar domestik maupun
global. Perspektif ekonomi Islam dari tokoh seperti Ibnu Khaldun, Imam Al-Ghazali, dan
Ibnu Taimiyah menekankan pentingnya integrasi aspek halal dan kualitas dalam aktivitas
ekonomi sebagai bagian dari magashid syariah.

Penelitian menggunakan metode kuantitatif dengan pendekatan deskriptif,
memanfaatkan data sekunder dari delapan perusahaan makanan dan minuman halal yang
terdaftar di Bursa Efek Indonesia (BEI) periode 2019-2024. Analisis dilakukan dengan
regresi linier berganda menggunakan IBM SPSS 27, disertai uji normalitas,
multikolinearitas, heteroskedastisitas, autokorelasi dan uji hipotesis.

Hasil penelitian menunjukkan bahwa secara parsial produk halal berpengaruh
signifikan terhadap pertumbuhan industri halal dengan nilai thiwng 3489 > tuaner 2,02 (Sig.
0,0001), sertifikasi halal berpengaruh signifikan dengan thiwng 4685 > twver 2,02 (sig.
0,0002), dan kualitas produk juga berpengaruh signifikan dengan thiwng 4984 > tianer 2,02
(sig. 0,0001). Secara simultan, ketiga variabel independen berpengaruh signifikan
terhadap pertumbuhan industri halal, sehingga H1, H2, H3 dan H4 semuanya diterima.
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ABSTRACT

Baihagi Nendia Pratama  Analysis of the Influence of Halal Products, Halal
Certification and Product Quality on the Growth of the
Halal Food and Beverage Industry: A Study of 8
Companies Listed on the Indonesia Stock Exchange for
the Period 2019-2024

The halal food and beverage industry is one of the strategic sectors with a
significant contribution to Indonesia’s economy, particularly within the national
manufacturing industry. This potential is supported by the fact that Indonesia is the
country with the largest Muslim population in the world, making it both a primary market
and a potential global producer of halal products. However, the development of the halal
industry in Indonesia still faces several structural challenges, such as the low ratio of
halal-certified products, suboptimal certification processes, and product quality that has
not fully met international standards.

This study aims to analyze the influence of halal products, halal certification, and
product quality on the growth of the halal food and beverage industry in Indonesia, both
partially and simultaneously.

The conceptual framework of this research views these variables as having
synergistic effects that mutually reinforce each other in enhancing the competitiveness of
the industry, both in domestic and global markets. From the perspective of Islamic
economics, scholars such as Ibn Khaldun, Imam Al-Ghazali, and lbn Taymiyyah
emphasize the importance of integrating halal aspects and quality into economic
activities as part of the magashid shariah.

This research employs a quantitative method with a descriptive approach, using
secondary data from eight halal food and beverage companies listed on the Indonesia
Stock Exchange (IDX) for the 2019-2024 period. The analysis was conducted using
multiple linear regression with IBM SPSS 27, accompanied by normality,
multicollinearity, heteroskedasticity, autocorrelation, and hypothesis testing.

The results indicate that, partially, halal products have a significant effect on the
growth of the halal industry with a t-value of 3489 > t-table 2.02 (sig. 0.0001), halal
certification has a significant effect with a t-value of 4685 > t-table 2.02 (sig. 0.0002),
and product quality also has a significant effect with a t-value of 4984 > t-table 2.02 (sig.
0.0001). Simultaneously, the three independent variables significantly influence the
growth of the halal industry, thus H1, H2, H3, and H4 are all accepted.
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