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CHAPTER I 

I NTRI ODUCTI ON 

Thi s chapt er cont ai n an overvi ew of research proj ect, i ncl udi ng 

backgr ound of t he research, state ment of probl e m, research purposes, research 

si gnificances and key ter ms used. It begi ns by expl ai ni ng t he backgr ound t o 

pr ovi de cont ext and understandi ng of t he topic. He state ment of probl e m is t hen 

descri bed t o i dentify t he mai n focus of t he st udy. After t hat, the purposes and 

si gnificances of t he research are discussed t o explai n its ai ms and i mport ance. 

Latl y, the key ter ms are defi ned t o clarify t o consepts applied i n t his st udy.  

1. 1 Background of the research 

In t his visual di gital age, communi cati on is conveyed not onl y t hrough 

text but also through i mages, col ors, and symbol s. One of t he most i nfl uential 

for ms of visual communi cati on is t he movi e post er. Movi e post er functi on not 

onl y as promoti onal t ools but also as visual texts t hat convey compl ex messages, 

cult ural val ues, and i deol ogi cal meani ngs through t heir visual components. 

Accor di ng t o Dyer (1982), posters possess strong persuasi ve power because t hey 

combi ne verbal and visual ele ments t o attract attenti on and shape publi c 

percepti on. In t he context of fil m promoti on, Kernan (2004) descri bes 

pr omoti onal mat erials, incl udi ng movi e post ers, as condensed visual texts 

desi gned t o present essential ele ments of a fil m. Through strategi c use of i mager y, 

col or, typography, and co mpositi on, movi e post ers communi cat e t he narrati ve 

tone, genre, and i dentit y of the fil m. They capt ure t he audi ence’s i nterest by 

visuall y summarizi ng t he st ory worl d and t he charact ers wit hi n it. Moreover, 

Rezni ck (2007) notes t hat movi e post ers serve as cult ural artifacts t hat reflect t he 

soci al val ues, visual conventi ons, and i deol ogi cal messages of t heir ti me. Their 

persuasi ve effecti veness lies i n t he way symbolic and aest hetic cues sti mul at e 

e moti ons, evoke expectati ons, and shape vi ewers’ interpretations. As visual 

medi a, posters rel y on signs such as i mages, symbols, col ors, and gest ures that 

interact t o construct meaning. Morl ey and 
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Sil ver (1999) furt her emphasi ze that visual medi a must be underst ood as 

struct ured syst e ms of representati on, where each visual ele ment contri but es to 

shapi ng audi ence percepti on. This perspecti ve positi ons movi e post ers not 

mer el y as artistic desi gns but as se mi otic struct ures that cont ai n multiple layers 

of meani ng.  

In t his st udy, t he researcher ai ms t o understand the meani ng or message 

conveyed t hrough visual ele ments such as i mages, col ors, text, and symbol s 

di spl ayed on Spi der- Man movi e post ers usi ng se miotic anal ysis. Accordi ng to 

Chandl er (2007), se mi otics is the st udy of si gns and how si gns creat e meaning.  

One of t he leadi ng fi gures i n se mi otics is Charles Sanders Peirce, who 

devel oped a t heory about  the relati onshi p bet ween represent a men, obj ects, and 

interpretants. Accordi ng t o Peirce' s theory of se miotics, se mi otics is based on 

logic, because logi c st udies how humans reason, while reasoni ng, accordi ng to 

Peirce, is done t hrough signs. Peirce' s model of semi otics all ows researchers t o 

understand how meani ng is for med t hrough t he interacti on of visual ele ment s in 

a medi a text. Therefore, Peirce is wi del y known for his st udies on l ogi cal 

thi nki ng t hrough si gns. It is through t hese si gns that meani ng can be dissect ed 

usi ng l ogical reasoni ng. Thus, se mi otics is underst ood as t he st udy of signs. 

Si gns are anyt hi ng t hat can be int erpret ed. Peirce states t hat si gns are rel at ed t o 

the obj ects t hey refer to, wit h t heir existence cont ai ni ng a cause-and-effect 

relati onshi p t hrough t hese si gns. 

Al l si gns and symbol s in advertise ments have meani ng. The st udy of 

charact ers is se mi otic. Accordi ng t o Eco (1986), se mi otics deals wi t h 

everyt hi ng t hat can be consi dered as a si gn. This means t hat a si gnal can be 

anyt hi ng t hat is in our life. On t he ot her hand, i mages and sl ogans have colors 

to mat ch each ot her i n an advertise ment, and t hose are t wo i nseparabl e aspects. 

I mages and tagli nes (sl ogans) i n ads have t heir meani ng usi ng language as a sign. 

Peirce i n Short (1940: 101) defi nes a si gn i n t he ter m of se mi osis as “somet hi ng 

whi ch stands t o for somethi ng”. Accordi ng t o t his state ment, Peirce det er mi nes 

the subj ect of t he si gn as the part that 
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unseparat ed from t he proses of t he si gnification. Triadi c model Peirce showed, 

a bi g role i n t he transformati on process language subj ect. Si gn accordi ng to 

Peirce al ways i n t he endless process of change, the so-called infi nite se mi osis 

pr ocess, na mel y t he process of creati ng an endl ess series i nterpret ant (Piliang, 

2012: 310). In t heory Triadi c (triangl e meani ng) Peirce, there are t hree mai n 

el e ments for mi ng t he si gn, t hat si gn / represent amen,  obj ect, and i nterpretant. 

Peirce argued t hat one of the mar ks is the wor d, whil e t he object is somet hi ng 

that referenced mar k. While i nterpret an is a si gn that i n someone' s mi nd about 

the obj ect t hat is referenced a si gn. If these three elements i nteract meani ng in 

someone' s mi nd, t hen comes t he sense of somet hing t hat is represent ed by the 

si gn. Every si de of se mi osis (represent a men, object, interpret ant) has its own 

cl assificati on. Representa ment wit h t he own repsent a ment can be di vi ded int o 

qualisi gn, si nsi gn, and legisi gn. As for t he relati onshi p bet ween the 

represent a ment and t he obj ect, obj ect has t hree cl assificati ons too. They are 

icon, index and symbol. The last is the i nterpretant has rhe me, di cent, and 

argument. 

Spi der- Man has become one of t he most bel oved superhero charact ers 

a mong t he general public due t o his ability t o connect wit h uni versal human 

experiences. Known as Pet er Parker, an ordi nary teenager faci ng ever yday 

challenges such as fi nancial struggl es, relati onshi p issues, and soci al pressures, 

Spi der- Man reflects t he struggl es many peopl e encount er. This charact er not 

onl y possesses superpowers but also has weaknesses and doubt s, maki ng hi m 

mor e human and relatabl e. Additi onall y, the the me of responsi bilit y he 

e mbodi es summed up i n the fa mous quot e, " With great power comes great 

responsi bility" stirs moral and et hi cal awareness among fans. Spi der- Man' s 

st ories often hi ghli ght val ues of friendshi p, love, and sacrifice, further 

enhanci ng his appeal. The combi nati on of t hrilling acti on and deep e motional 

portrayal makes Spi der-Ma n not j ust a superhero, but also a symbol of hope 

and resilience for many across different de mographi cs. Therefore, the movi e 

post er "Spi der- Man" is chosen as the 
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obj ect of research. The se mi otic anal ysis focuses on t he triadi c of rel ation 

( Representa ment, Obj ect, Interpretant) to anal yze Spi der- Man movi e poster. 

There are many i nt eresting si gns t o anal yze. Through t his post er anal ysis, it is 

hoped t hat a better understandi ng of how post er element s can effecti vel y attract 

the audi ence' s attenti on can be achi eved.  

The previ ous research pr ovi des val uabl e i nsi ghts i n t he cont ext of 

se mi otic anal ysis. For exa mpl e, the st udy by Jul yan, A. Z. P., & Yuliansyah,  

T. (2023) “Analisis Semi oti ka Saussure Pada Post er Seri es ‘ Girl From 

No where’ ”, this st udy discusses a se mi otic anal ysis of t he post ers for t he series 

" Girl From Nowhere" t hrough t he lens of Ferdi nand de Saussure' s se mi otic 

theory. It expl ores how signs and symbols are empl oyed i n t he post ers t o 

convey meani ng, focusi ng on t he relati onshi p between t he si gnifier (t he for m 

of t he si gn) and t he si gnified (the concept it represents). And t he second the 

st udy by Ri zky Audy Pasya, Dwi Rahayu (2024). “Se mi otic Anal ysis Found i n 

Sel ect ed Christ opher Nolan’s Movi e Post ers”, this study discusses a se mi otic 

anal ysis of t he fil m post er for "Christ opher Nol an’s" released i n Ameri ca.  

Thi s st udy ai ms t o anal yze se mi otic si gns i n t wo of Christ opher Nol an’s 

movi e post ers; Interstellar and Oppenhei mer. The met hod used i n descri ptive 

qualitati ve usi ng Rol and Bart hes’ se mi otic t heory: denot ati on, connot ati on and 

myt h. And t he last, by Bi s was, A. (2022) “Se miotic Anal ysis on A Bengali 

Movi e Post er ‘ Ha wa’. ” thi s st udy discusses a Se miotics st udy of Ferdi nanad de 

Saussure and Theory of Col or ter m by Wi erzbi ca were used t o anal yze thi s 

movi e post er. The research exa mi nes the visual ele ments of t he post er, such as 

i mages, col ors, and t ypography, anal yzi ng how these components i nteract t o 

creat e meani ng and evoke e moti onal responses fro m t he audi ence.  

The difference bet ween this st udy and previ ous research is i n ter ms of 

theoretical approach, t his st udy uses Peirce' s se mi otic approach, whi ch i ncl udes 

the triadi c of relati on ( Represent a ment, Obj ect, Interpret ant) to anal yze Spider-

Ma n movi e post ers. While i n t he previ ous research, on the 
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“ Analisis Se mi oti ka Saussure Pada Post er Series ‘ Girl From No where’. ” Thi s 

st udy usi ng Ferdi nand De Saussure t heory, and t he “Se mi otic Anal ysis Found 

in Sel ect ed Christ opher Nol an’s Movi e Post ers”, used Rol and Bart hes t heor y. 

Whi l e t he si mil arities of these st udies are t hat t hey use a se mi otic approach t o 

anal yze visual and verbal ele ments i n advertisement s or post ers, tryi ng to 

understand how si gns and symbol s functi on i n conveyi ng meani ng. Each study 

also anal yzes visual element s, such as i mage, col or and compositi on, and 

expl ores how t hese element s contri bute t o t he narrative or message bei ng 

conveyed. So, t he reasons for choosi ng t his research are t he first, there is a lack 

of i n-dept h anal ysis of fil m post ers. While many st udies discuss fil ms as a 

whol e, the anal ysis of visual ele ments on fil m posters, particul arl y for Spider-

Ma n, re mai ns li mited.  

Thi s research ai ms t o fill that gap by focusi ng on se mi otics. Secondl y, 

audi ence percepti on of post ers often reveals t hat they struggl e t o i nterpret t he 

vi sual ele ments effecti vely. This st udy i nt ends to expl ore how el e ments such as 

i mages, col ors, text, and symbols contri bute t o audi ence underst andi ng and how 

this infl uences t heir interest in t he fil m. Overall, the research results show how 

se mi otic anal ysis can provi de deep i nsi ghts i nt o the way movi e post ers shape 

audi ences'  understandi ng from of si gn and meaning cont ai ned i n t he i mage of 

Spi der- Man movi e post er. 

1. 2 St ate ment of Probl e m 

The researcher det er mi nes that t wo questi ons will be t he pri mar y focus of 

this st udy based on t he backgr ound i nfor mati on provi ded above. These are: 

1.  What are t he meani ngs cont ai ned i n t he represent a ment of si gn 

on Spi der- Man movi e posters? 

2.  What are t he meani ngs cont ai ned i n t he obj ect of si gn on Spi der- 

Man movi e post ers? 

3.  What are t he meani ngs cont ai ned i n t he interpret ant on Spi der- 

Man movi e post ers? 
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1. 3 Research Purpose 

Based on t he research questi on descri bed above, the research purposes of 

this st udy are as follows:  

1.  To expl ai n the meani ng cont ai ned represent a ment on Spi der- Man 

movi e poster. 

2.  To expl ai n the meani ng cont ai ned obj ect on Spider- Man movi e 

post er. 

3.  To expl ai n the meani ng cont ai ned i nterpretant on Spi der- Man movi e 

post er. 

1. 4 Research si gnificances 

The t heoreticall si gnificance i n t his research is to contri bute t o t he 

existi ng literat ure, maki ng it val uabl e for readers. Additi onall y, the results of 

this research are expected to be useful for st udents, especi all y t hose maj ori ng in 

English Literat ure, as t hey will enhance t heir understandi ng and engagement 

wi t h t he fiel d. The practical si gnificance in t his research is t wof ol d.  

For t he aut hor, it is an opport unit y t o appl y knowl edge and for t he 

audi ence, it is hoped that t hey will devel op their knowl edge relat ed to 

interpreti ng t he si gns conveyed by fil m post ers. For fil m producers, graphi c 

desi gners, and ot her stakehol ders i n t he fil m i ndustry, the research ai ms t o hel p 

the m recogni ze the visual ele ments of fil m posters t o effecti vel y attract the 

audi ence' s attenti on.  

1. 5 Key Ter ms  

1.  Se mi otics 

Accor di ng t o Charles Sanders Peirce (1831–1958), se mi otics is t he 

st udy of si gns and t he process of si gnifyi ng. He stat ed t hat a si gn is 

somet hi ng t hat represents somet hi ng else for someone i n a particul ar 

context. 

2.  Trai di c Rel ati on 

In Charles Sanders Peirce' s theory of se mi otics, the Triadi c Rel ati on 

is a t hree- way relati onshi p bet ween t he si gn (represent a men), the 
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obj ect, and t he interpret er (interpretant). 

3.  Posters 

Accor di ng t o Suyant o (2005), posters are a means of visual 

communi cati on t hat combi ne i mages and wor ds t o convey messages 

to t he public i n an attractive and me morabl e way.  


