CHAPTERI
I NTRI ODUCTI ON

This chapter cortain an overview of research prgect, including
background of the research, statenment of problem research purposes, research
significances and key terns used It begins by explainng the background to
provi de context and understanding of thetopic. He statenent of problemis then
described toidertify the main focus of the study. Ater that, the purposes and
significances of the research are discussed to explainits ai n$ and i nportance.
Latly, the key ter ns are definedto darifyto consepts appliedinthis study.

11 Background of the research

Inthis visual dgtal age, commmunication is conveyed na only through
text but alsothrough i mages, cdors, and synmbols. Qne of the most influertial
forns of visual communication isthe novie poster. Mbvie poster function nat
only as pronotional tods but also as visual texts that convey conplex nessages,
cutua values, and ideological neanings through their visual comnponerts.
Accordingto Dyer (1982), posters possess strong persuasi ve power because they
conbine verbal and visual elenents to atract atertion and shape public
perception In the context of film pronotion, Kernan (2004) describes
pronotional naterias, including novie posters, as condensed visual texts
desi gnedto present essentia eenents of afil m Through strategi c use of i nagery,
cal or, typography, and conposition novie posters communicate the narrative
tone, genre, and identity of the fil m They capture the audience’s irterest by
visually sumnmarizing the story world and the characters wthin it. Mreover,
Reznick (2007) natesthat nmovie posters serve as cultural artifacts that reflect the
social values, visual convertions, and ideol ogical nessages of their ti ne. Their
persuasi ve effectiveness lies inthe way synbolic and aesthetic cues sti mulate
enotions, evoke expectations, and shape viewers’ irterpretations. As visual
media posters rely on signs such as i nages, synbals, cdors, and gestures that

interact toconstruct neaning Mrley and



Silver (1999) futher enphasize that visual media must be understood as
struct ured syste ns of representation where each visual denent contributes to
shaping audience perception This perspective positions novie posters nat
merel y as artistic designs but as sematic structures that contain multipe layers

of neaning

Inthis study, the researcher ai n$ to understand the neaning or nessage
conveyed through visual denents such as i nages, cdors, text, and synbols
displayed on Spider- Min rmovie posters using semaic anal ysis. According to
Chandl er (2007), sematics isthe study of signs and howsigns create neaning.
One of the leading figures in sematics is Charles Sanders Peirce, who
devel oped atheory about the relationshi p bet ween represertamen, objects, and
inerpretants. According to Peirces theory of semiaics, sematics is based on
logic, because logic studies howhumans reason, while reasoning, according to
Peirce, is done through signs. Peirceés nodel of sem aotics all ows researchersto
understand how neaning is for ned through the irteraction of visual elenentsin
a nedia text. Therefore, Peirce is wdely known for his studies on logical
thinki ng through signs. It is through these signs that neani ng can be dissected
using logical reasoning Thus, sematics is understood as the study of signs.
Signs are anythingthat can be interpreted Peirce statesthat signs arerelaed to
the objects they refer to, wth their existence containng a cause-and-effect
relationshi pthrought hese si gns.

Al signs and synbols in advertisenents have meaning The study of
characters is sematic. According to Eco (1986), sematics deals with
everything that can be considered as a sign This neans that a signal can be
anything that isin our life. Ohthe ather hand, i mages and slogans have colors
to match each a her inan advertise ment, and those aret wo i nseparabl e aspects.
| mages andtaglines (sl ogans) inads havetheir neani ng usi nglanguage as asign
Peirce in Short (1940: 101) defines asigninthe ter mof semosis as “sonethi ng
whi ch stands tofor something”. Accordingtothisstatenent, Peirce deter mnes
the subject of the sign as the part that



unseparated fromthe proses of the signification Triadic nodel Peirce showed,
a bigrde inthe transformation process language subject. Sgn according to
Peirce a vays inthe endess process of change, the so-called infinite semosis
process, namelythe process of creating an endless series irterpretant (FAliang,
2012 310). Intheory Triadic (triangle neaning) Peirce, there are three nain
elenents for mng the sign, that sign/ representamen, object, and interpretan.
Peirce argued that one of the narks isthe word while the olject is sonething
that referenced nark Whileinterpretanis asignthat insoneone's mnd about
the object that is referenced a sign If these three elenents interact neaning in
soneone s nind, then comes the sense of sonething that is represented by the
sign Every side of semosis (representanen, object, irterpretant) has its own
classification Represertanent wththe own repsentament can be dvided into
qualisign simsignand legisign /A for the reaionship between the
representament and the object, object has three classifications toa They are
icon, index and synbol. The last is the irterpretant has rhene, dcent, and
argunernt.

Spi der- Min has becone one of the most bel oved superhero characters
among the general public due to his ahility to connect wth universal human
experiences. Known as Peter Parker, an ordinary teenager facing everyday
challenges such as financia struggles, relationshi p issues, and social pressures,
Spi der- Man reflects the struggles many people encounter. This character not
only possesses superpowers but aso has weaknesses and doubts, naking hi m
more human and relatable Additionally, the therme of responsihility he
enbodies summed up in the fanous quote, " Wth great power cones great
responsi bility" stirs moral and ethical awareness anong fans. Spider- Man's
staries often highlignt values of friendship love, and sacrifice, further
enhancing his appeal. The combi nation of thrilling action and deep e notional
portrayal nakes Spider-Man not just a superhero, but also a synbol of hope
and resilience for nany across different denographics. Therefore, the novie

poster "Spi der- Min" is chosen as the



object of research The sematic analysis focuses on the triadic of relation
(Represertanent, Chject, Irterpretant) to analyze Spider- Min novie poster.
There are nany irnteresting signs to anal yze. Through this poster anal ysis, it is
hopedthat a better understandi ng of how poster elements can effecti vel y attract
the audi ence s attertion can be achieved

The previous research provides valuable imsights in the context of
sematic anal ysis. For exanple, the study by Juyan, A Z P, & Yuliansyah
T (2023) “Analisis Semiotika Saussure Pada Poster Series Grl From
No where’ ”, this study discusses a semotic anal ysis of the posters for the series
"drl Fom Nowhere" through the lens of Ferdinand de Saussurés semotic
theory. It explores how signs and synbols are enployed in the posters to
convey neaning, focusing onthe relationship between the signifier (the for m
of the sign) and the signified (the concept it represents). And the second the
study by Rzky Audy Pasya, Dw Rahayu (2024). “Sematic Anal ysis Foundin
Selected Christopher Nolan’s Mbvie Posters”, this study discusses a semotic
anal ysis of the fil mposter for " Christopher Nolan’s" released in Anerica

This study ai ns to analyze sematic signs intwo of Christopher Nolan’s
movie posters; Interstellar and Qopenhei mer. The nethod used in descri ptive
qualitati ve using Roland Barthes’ semotic theory: denctation connotation and
myth And the last, by Biswas, A (2022) “Semictic Analysis on A Bengali
Movie Poster “ Hhwa’.” this study discusses a Semiatics study of Ferdi nanad de
Saussure and Theory of Color ter mby Werzhica were used to anal yze this
movi e poster. The research examnes the visual ele nents of the poster, such as
i mages, cdors, and typography, anal yzing howthese conponents interact to
create neaning and evoke e notional responses fromthe audi ence.

The dfference bet ween this study and previous research is inter ns of
theoretical approach thisstudy uses Peirce s se motic approach whichincl udes
thetriadic of relation (Representanent, Coject, Interpretant) to anal yze Spider-

Man novie posters. Wiileinthe previous research, onthe



“Analisis Semotika Saussure Pada Poster Series ¢ Grl From Nowhere’.” This
study using Ferdinand De Saussure theory, and the “Se matic Anal ysis Found
in Selected Christopher Nolan’s Mbvie Posters”, used Roland Barthes theory.
While the si mlarities of these studies are that they use a sematic approach to
anal yze visual and verbal elenents in advertisemments or posters, trying to
understand howsigns and sy nbol s functionin conveying neaning Each study
also analyzes visual elements, such as inage, coor and conposition and
explores how these elements contribute to the narrative or nessage being
conveyed. So thereasons far choosingthis research arethe first, thereis alack
of indepth analysis of fil m posters. Wiile nmany studies discuss fil ns as a
whol e, the anal ysis of visual elerents on fil mposters, particuarly for Spider-
Man, renains li mted
This research ai ns to fill that gap by focusing on sematics. Secondly,
audience perception of posters often reveals that they struggle to irterpret the
visual elenents effectively. This study irtends toexplore how elenents such as
i nages, cdars, text, and synbols contribute to audience understanding and how
this influences their irterest inthe fil m Overall, the research results show how
sematic analysis can provide deep insights into the way novie posters shape
audiences understanding from of sign and neaning contained inthe i nage of
Spi der- Min novie poster.
12 Statenent of Prodem
The researcher deter nines that t wo questions wll be the pri mary focus of
this study based onthe background infor nation provi ded above. These are:
1 What are the neanings contained in the representanent of sign
on Spider- Man novie posters?
2 \What are the neanings contained inthe object of sign on Spider-
Man nowvie posters?
3. What are the neanings contained in the irterpretant on Spider-
Man novie posters?



13 Research Purpose
Based onthe research question described above, the research purposes of
this study are as fdlows:
1 To explainthe neaning contained representanment on Spider- Man
movie poster.
2 To explain the neaning cortained object on Spider- Man novie
poster.
3. Toexplainthe neaning containedirterpretant on Spider- Man novie
poster.
14 Researchsigrificances
The theoreticall significance inthis researchisto contribute tothe
existing literature, nmaking it valuable for readers. Additionally, the resuts of
thisresearch are expected to be useful for students, especiallythose nmajoringin
English Literature, as they wll enhance their understandi ng and engagemne nt
withthefield The practical significance inthis researchistwofod

For the author, it is an opportunity to apply knowedge and for the
audience, it is hoped that they will develop their knowedge relaed to
inerpreting the signs conveyed by fil mposters. For fil mproducers, graphic
desi gners, and a her stakehal ders inthe fil mindustry, the research ai ns to hel p
themrecognize the visual elenents of fil mposters to effectively atract the
audi ence s atertion
15 Key Terns

1 Semoatics

Accordingto Charles Sanders Peirce (1831-1958), sematics is the
study of signs and the process of signifying He statedthat asignis
sonethingthat represents sonet hing else for someone ina particu ar
contex.

2 Tradc Rlation

In Charles Sanders Peirce'stheory of sematics, the Triadic Relation

is athree- way relaionship bet ween the sign (representamnen), the



object, andthe interpreter (irterpretan).

Posters

According to Suyanto (2005), posters are a means of Msual
comuni cationthat combi ne i mages and wor ds to convey nessages

tothe publicinan atractive and e norable vay.



