
 

viii 
 

 

TABLE OF CONTENT 

 
APPROVAL PAGE ............................................................................................... i 

LEGALIZATION PAGE ..................................................................................... ii 

DECLARATION OF OWNERSHIP ................................................................. iii 

PREFACE ............................................................................................................. iv 

ACKNOWLEDMENTS ........................................................................................v 

MOTTO ................................................................................................................ vi 

ABSTRACT ......................................................................................................... vii 

TABLE OF CONTENT ..................................................................................... viii 

CHAPTER I INTRODUCTION ...........................................................................1 

1.1 Research Background...............................................................................1 

1.2 Research Problem.....................................................................................6 

1.3 Research Objectives .................................................................................6 

1.4 Research Significance ..............................................................................7 

1.5 Definition of Key Terms ..........................................................................8 

CHAPTER II THEORITICAL FOUNDATION ................................................9 

2.1 Semiotics ..................................................................................................9 

2.2 Roland Barthes .......................................................................................12 

2.3 Denotation ..............................................................................................14 

2.4 Connotation ............................................................................................16 

2.5 Myth .......................................................................................................17 

2.6 Advertisement ........................................................................................18 

2.7 Adidas ....................................................................................................19 

2.8 Instagram Reels ......................................................................................20 

2.9 Conceptual Framework ..........................................................................21 

CHAPTER III RESEARCH METHOD ............................................................22 

3.1 Research Design ...........................................................................................23 



 

ix 
 

3.2 Sample of Data .............................................................................................24 

3.3 Source of Data ..............................................................................................28 

3.4 Technique of Collecting Data .......................................................................29 

3.5 Technique of Analyzing Data ................................................................29 

CHAPTER IV FINDING AND DISCUSSION .................................................30 

4.1 Denotation and Connotation in Adidas’ Instagram Reels Advertisement....30 

4.1.1 Ad 1: The Year 2000. The Year of Zidane ......................................................... 31 

4.1.2 Ad 2: Move for the Planet ................................................................................ 40 

4.1.3 Ad 3: Always Chasing Silverware; JB Predator Chrome Dream ....................... 50 

4.1.4 Ad 4: Introducing Messi Originals Collection ................................................... 60 

4.1.5 Ad 5: You Got This ............................................................................................ 69 

4.1.6 Ad 6: Time for The World’s Biggest Stage ........................................................ 79 

4.1.7 Ad 7: Impossible is nothing: It All Started with a Ball Featuring Lionel Messi . 86 

4.1.8 Ad 8: The Future is Bright Featuring Lionel Messi ........................................... 95 

4.1.9 Ad 9: It’s Only a Kick Featuring Patrick Mahomes ......................................... 101 

4.2 Analysis of Myth in Adidas Instagram Reels Advertisements ...................112 

4.2.1 Myth in Ad 1: The Year 2000. The Year of Zidane .......................................... 113 

4.2.2 Myth in Ad 2: Move for the Planet ................................................................ 113 

4.2.3 Myth in Ad 3: Predator JB Chrome (Jude Bellingham) ................................... 114 

4.2.4 Myth in Ad 4: Introducing Messi Originals Collection .................................... 114 

4.2.5 Ad 5: You Got This Featuring Messi & Mahomes .......................................... 114 

4.2.6 Ad 6: Time for The World’s Biggest Stage ...................................................... 115 

4.2.7 Ad 7: Impossible is nothing: It All Started with a Ball Featuring Lionel Messi 115 

4.2.8 Ad 8: The Future is Bright Featuring Lionel Messi ......................................... 115 

4.2.9 Ad 9: It’s Only a Kick ....................................................................................... 116 

CHAPTER V CONCLUSION & SUGGESTIONS ........................................117 

5.1 Conclusion ..................................................................................................117 

5.2 Suggestions .................................................................................................118 

REFERENCES ...................................................................................................120 

 

 


