ABSTRAK

Aspek Dakwah Dalam Iklan di Media Sosial Tiktok
(Studi Analisis Wacana Multimodal menurut Semiotika Roland Barthes
Pada Akun Tiktok @Kafani.id)

Penelitian ini bertujuan mengidentifikasi dan mendeskripsikan makna denotatif,
konotatif, dan mitos yang dibangun melalui unsur teks, visual, dan audio dalam
delapan video dakwah akun TikTok @Kafani.ld, dengan menggunakan pendekatan
kualitatif dan metode deskriptif. Data primer berupa delapan video dakwah bertema
kematian dan akhirat, sedangkan data sekunder berasal dari literatur dan sumber
digital terkait dakwah digital, semiotika, dan multimodalitas. Pengumpulan data
dilakukan melalui observasi mendalam terhadap teks dan narasi lisan, komposisi
visual dengan ekspresi, simbol keagamaan, busana, tata ruang serta musik latar dan
efek suara, yang kemudian dianalisis dengan tahapan reduksi data, penyajian data,
serta penarikan kesimpulan menggunakan teori Semiotika Roland Barthes dan teori
multimodal. Hasil penelitian menunjukkan bahwa pada level Denotatif , teks
dakwah bersifat informatif, instruktif, dan moralistik dengan visual yang dihadirkan
secara sederhana, faktual, dan universal. Sedangkan audio disusun secara lugas,
eksplisit, dan langsung sehingga makna literal pesan tentang kefanaan hidup dan
persiapan akhirat tampil jelas. Pada level konotasi, teks memunculkan nuansa
transendensi, urgensi, dan renungan dengan visual yang menghadirkan makna
refleksi, transisi, dan spiritualitas dan audio yang membangun intensitas,
sensitivitas, serta integrasi emosional yang membuat pesan dakwah dialami secara
personal oleh audiens. Pada tataran mitos, teks menaturalisasi pandangan bahwa
eksistensi manusia berada dalam lingkar takdir llahi dan bahwa dunia bersifat fana
sedangkan akhirat kekal dengan visual membentuk simbolisme, ritualitas, dan
oposisi nilai antara dunia-akhirat, kelalaian-ketaatan, dan profan-sakral. Sementara
audio menjalankan fungsi legitimasi ajaran, menuntut dedikasi penuh, dan
membentuk identitas audiens sebagai hamba yang fana namun bertanggung jawab.

Kata kunci: Dakwah Digital, Semiotika Roland Barthes, Multimodal



fad geile
45 48 (A1 5 e o &, WY 6 ) il
(@Kafani.id 4 8 o, b o el gy & Wl @y by plugl i o W) T4 )

liol ol by sl ol P oo wi ol 4ysbally dinlly Bl &) whal diogg v o Al i dyg
Gl gd dJJg\/“ ol i ghogl gy el dyi i olis o8 ey clagnd Gl gd wgally @l jeally @Kafani.ld.
ol W sYls ol gasgn dps g0 gy clogad
ol sl s oo ol o8, byl ey cclilonaly ) el il a )l o)l (o il gl
G| ghnagell ol 8Ll slail iy il Gl sy gl i 0 Gl el iy sl ol ol
el @big o oy, s clobd Gl ol il il olsily boyes bl Jsl bl e B & dgall ol ialy
al ¢l gl ol Bl
apal aiy iy ey g o Gy 5.8 Ui g0 0 Bly gy 6] gl Sl ol el A i
ol slpol yail i dindl A0 Siun gy, D8N dhsially do 58 s W) ol gl 5 e ply ppey sdlo gl
o 3l iy ooty bl o
ol Gk dgedl Al dooi gabldl plally dlaslly dail o &3 codll 3 g oAby )y Jadly @l WSl
9y o Blo 45, yall ghd dghall Sgiio b Wl il o s o
wiiblly 50, oo Gaghin byl K198 i g o &l isly @b Lall gy gl T 05D 8 @y Ll
olid] by Cpal g by il sl guy by il gy sy Ll o G0l Ol
Al Jyjn 6 5608 il g oig S il oy i) ol gl

i a0 s, s cllasd) ) el ol i



ABSTRACT
Aspects of Da‘wah in Advertisements on TikTok Social Media
(A Multimodal Discourse Analysis Study According to Roland
Barthes’ Semiotics on the TikTok Account @Kafani.id)

This study aims to identify and describe the denotative, connotative,
and mythical meanings constructed through textual, visual, and
audio elements in eight da‘wah videos on the TikTok account
@Kafani.ld, using a qualitative approach and descriptive method.
The primary data consist of eight da ‘wah videos themed around death
and the afterlife, while the secondary data are drawn from literature
and digital sources related to digital da‘wah, semiotics, and
multimodality. Data were collected through in-depth observation of
written text and spoken narration, visual composition including
expressions, religious symbols, clothing, and spatial arrangement,
as well as background music and sound effects, which were then
analyzed through the stages of data reduction, data display, and
conclusion drawing using Roland Barthes’ semiotic theory and
multimodal theory. The findings show that at the denotative level, the
da‘wah texts are informative, instructive, and moralistic, with
visuals presented in a simple, factual, and universal manner, while
the audio is structured in a straightforward, explicit, and direct way
so that the literal meaning of the messages about the transience of
life and the preparation for the hereafter appears clearly. At the
connotative level, the texts evoke nuances of transcendence, urgency,
and reflection; the visuals generate meanings of reflection,
transition, and spirituality and the audio builds intensity, sensitivity,
and emotional integration, which together make the da‘wah
messages experienced personally by the audience. At the mythical
level, the texts naturalize the view that human existence lies within
the orbit of divine destiny and that the world is transient while the
hereafter is eternal, with the visuals forming symbolism, rituality, and
value oppositions between world-hereafter, negligence-obedience,
and profane-sacred, while the audio legitimizes the teachings,
demands total dedication, and shapes the audience’s identity as
mortal yet responsible servants.
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