PENGARUH BAURAN PEMASARAN TERHADAP MINAT MENABUNG
MAHASISWA PASCASARJANA UNIVERSITAS ISLAM NEGERI
SUNAN GUNUNG DJATI BANDUNG DI BANK SYARIAH MELALUI
KEPERCAYAAN SEBAGAI VARIABEL INTERVENING

THE EFFECT OF MARKETING MIX ON INTEREST IN SAVING FROM
POST-GRADUATE STUDENTS OF STATE ISLAMIC UNIVERSITY OF
SUNAN GUNUNG DJATI BANDUNG IN SHARIA BANKING THROUGH
TRUST AS INTERVENING VARIABLES
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