PENGARUH BRAND EQUITY , BRAND AWARENESS DAN
PELAYANAN ISLAMI TERHADAP KEPUTUSAN MENJADI NASABAH
BANK JABAR BANTEN SYARIAH (BJBS) KCP PADALARANG
BANDUNG BARAT

THE INFLUENCE OF BRAND EQUITY, BRAND AWARENESS AND
ISLAMIC SERVICES ON THE DECISION TO BECOME A CUSTOMER OF
BANK JABAR BANTEN SHARIA (BJBS) KCP PADALARANG BANDUNG
BARAT
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