
vi 
 

TABLE OF CONTENT 

 

Approval Page ......................................................................................................... i 

Legalization ............................................................................................................ ii  

Declaration of Ownership ..................................................................................... iii 

Abstract  .................................................................................................................. iv 

Preface ............................................................................................................  ........ vi 

Acknowledgement ................................................................................................. vii 

Table of Content  .................................................................................................... x 

 

CHAPTER I INTRODUCTION 

1.1 Background of Research ........................................................................ 1 

1.2 Statements of Problem ........................................................................... 2   

1.3 Purpose and Significance of the Research ............................................. 3 

1.3.1 Research Objective ................................................................. 5 

1.3.2 Research Significance ............................................................. 5 

1.4 Classification of Key Terms .................................................................. 6    

1.5 Organization of Writing ......................................................................... 7 

 



vii 
 

 

 

 

CHAPTER II THEORETICAL FOUNDATION 

2.1 Semantics ............................................................................................... 8 

2.2 Meaning ................................................................................................. 9 

2.1.1 Lexical Meaning .................................................................... 10 

2.1.2 Contextual Meaning ............................................................... 11 

2.1.3 Grammatical Meaning ........................................................... 12 

2.1.4 Descriptive Meaning .............................................................. 12 

2.1.5 Expressive Meaning ............................................................... 13 

2.1.6 Social Meaning  ..................................................................... 14  

           2.3 Reader Response .................................................................................... 15 

           2.4 Slogan .................................................................................................... 16 

           2.5 Brands Name .......................................................................................... 17 

           2.6 Advertisement ........................................................................................ 17 

 

 

 



viii 
 

 

 

CHAPTER III RESEARCH METHOD 

           3.1 Research Design ..................................................................................... 18 

           3.2 Research Site and Participants ............................................................... 19 

           3.3 Data and Source of Data ........................................................................ 21 

                     3.3.1 Data ........................................................................................... 21          

                     3.3.2 Source of Data ........................................................................... 22 

3.4 Technique of Data Collection .................................................................. 24 

3.5 Technique of Data Analysis ................................................................... 26 

CHAPTER IV FINDINGS AND DISCUSSION 

4.1 Kinds Meaning of Smartphone’s Slogan Meaning in  

 Advertisement ...................................................................................... 27              

                  Table 4.1 Kinds of Meaning readers understand .................................. 95 

           4.2 The difficulties found by the readers in understanding of 

                  Smartphone’s slogan meaning in Advertisement ................................. 96             

                  Table 4.2 Respondents problem in Understanding ............................... 97 

 

 

 



ix 
 

 

 

 

CHAPTER V CONCLUSIONS AND SUGGESTIONS 

 5.1 Conclusions .......................................................................................... 100 

 5.2 Suggestions .......................................................................................... 101 

BIBLIOGRAPHY ................................................................................................ 102 

APPENDICES ...................................................................................................... 104 

CURRICULUM VITAE ...................................................................................... 134 


