CHAPTER1

INTRODUCTION

This Chapter presents a general description of the paper. It consists of
background of research, research questions, research objectives, research

significance, conceptual framework and previous studies.

1.1 Research Background

Semiotics is the study of signs and their meaning-making properties in all
spheres of life (Cobley 2004). It is emphasize the ubiquity of signs in human
experience and the importance of understanding their role in meaning-making.
Everything that surrounds humans with all its interpretations has different
meanings. The connection of the sign to its object also shows the meaning or
something else that is hidden behind the sign itself. Semiotics, according to Roland
Barthes (1968) also is the study of signs and symbols and their meaning in
communication. As we know, everything in the world around us is a sign, whether
it be a word, image, sound, or object. These signs are not just arbitrary or
meaningless, but they carry cultural and social significance. The relationship
between objects, interpretations, representations and rules/agreements that apply to
the emergence of a meaning occurs in a continuous process. One reason why
semiotics is worth researching is that it helps someone understand how humans
make sense of the world around them. Eco (1978) mentioned that Semiotics helps
people understand how meaning is created and communicated in different forms of
expression, such as language, art, and culture. This understanding can help us to

better appreciate and interpret the world around us. Additionally, semiotics is a



dynamic and evolving field that continues to develop new insights and approaches.
This makes it an exciting area of research with the potential for significant
contributions to our understanding of language, culture, and society. Semiotics can
be categorized into two main branches: visual semiotics, which deals with signs
and symbols in visual communication, and verbal semiotics, which focuses on signs
and symbols in language and linguistic communication.

Visual semiotics and verbal semiotics are two distinct yet interconnected
branches of semiotics, a field dedicated to the study of signs and symbols and their
role in conveying meaning. Visual semiotics, a subset of semiotics, focuses on how
meaning is created, conveyed, and interpreted through visual elements (Barthes
1964). Visual semiotics focuses on the analysis of visual signs and symbols in
various forms of visual media, such as images, photographs, videos,
advertisements, and graphic designs. It investigates how elements like colors,
shapes, images, and the arrangement of visual components work together to
communicate messages. For example, in advertising, the choice of colors and
imagery can evoke specific emotions or associations, contributing to the overall
impact of a campaign. In contrast, verbal semiotics is concerned with linguistic
signs, encompassing words, phrases, and sentences. Verbal semiotics explores how
language is shaped by context, culture, and the intentions of the speaker or writer
(Barthes 1964). It delves into the intricate structures of language, including
semantics (the study of meaning) and syntax (sentence structure). Through the
analysis of language, verbal semiotics aims to uncover how words and linguistic

constructs convey specific meanings. It also explores figurative language, such as



metaphors and similes, which can add depth and nuance to communication. For
instance, the metaphor "time is money" illustrates the concept of time as a valuable
and limited resource. One of the theories that describes the process of analyzing
this sign is the Peirce Triadic Theory.

Peirce's triadic theory, also known as semiotic or sign theory, is a theory of
signs and their interpretation. It was developed by the American philosopher and
logician Charles Sanders Peirce in the late 19th and early 20th centuries. According
to Peirce, a sign is anything that stands for something else to someone in some
capacity. In other words, a sign is a symbol that represents something to someone
in some way. Peirce's theory suggests that every sign involves three interrelated
elements, which he called the "sign relation." Peirce believed that the sign relation
was not a one-way process, but rather a dynamic, ongoing interaction between these
three elements. Peirce's triadic theory of signs has been influential in many fields,
including linguistics, communication studies, semiotics, and philosophy. It
provides a framework for understanding how signs work and how meaning is
created through communication.

The three elements that reference Peirce's triadic theory are the sign
(representamen), object and interpretant. The sign (representamen) is any entity that
represents or stands for something else. Signs can take many forms, such as words,
images, sounds, gestures, or objects. They are arbitrary and conventional, meaning
that there is no natural connection between a sign and what it represents. Instead,
signs have meaning only because they are agreed upon by a community of users

who share a common understanding of their meaning. The object is the thing or



concept that the sign refers to or represents. It can be a physical object, an abstract
idea, a feeling, or a relationship between things. The object is not the same as the
sign, but is related to it in some way. Peirce (1991) argued that the object is not a
fixed or static entity, but is constantly changing and evolving based on the context
in which it is used and perceived. In the other hand, interpretant is the understanding
or meaning that the sign conveys to the person who perceives it. It is not a passive
reflection of the object, but an active process of interpretation and understanding
that depends on the context, background knowledge, and expectations of the
interpreter. The interpretant can take many forms, such as a mental image, a
concept, a feeling, a belief, or a behavior. Peirce argued that the interpretant is not
just a single entity, but a process that involves continuous interaction between the
sign and the interpreter. The application of this theory can be used on a variety of
things that contain information or meaning including in the analysis of signs in a
magazine cover that gives us certain information or meaning.

Magazines have a unique ability to inspire, educate, and connect with readers
on a personal level, making them an invaluable source of information and
entertainment (Coles 2017). Magazines have the ability to inspire their readers. This
could be through the use of high-quality photography, compelling writing, or
features that highlight exceptional individuals or stories. Magazines are able to
educate their readers in a way that is both informative and enjoyable. This could
involve providing in-depth analysis of important issues, exploring new trends and

ideas, or offering practical advice on a wide range of topics.



One indicator of the attractiveness of a magazine is the reality of its cover.
This is because the cover of the magazine has an important role in providing "first
information" about the topic in the magazine. A magazine cover is the ultimate
expression of a magazine's identity, its promise, and its point of view (Danziger
2017). The cover of a magazine is an important tool for communicating a
publication's brand identity, promise to readers, and editorial perspective. It is the
ultimate expression of what the magazine stands for and what it has to offer its
audience. In short, Cover of a magazine is a crucial component of its overall
branding and messaging. Magazine covers have the power to create an emotional
connection with readers, whether it's through a compelling image, a bold headline,
or a provocative message. A great cover can spark curiosity, inspire action, and
leave a lasting impression (Husni 2010). Additionally, a great magazine cover can
leave a lasting impression on the reader, which can increase their engagement with
the publication and build brand loyalty over time. This emotional connection can
be especially important in today's digital age, where readers are bombarded with a
constant stream of information and distractions. One of the most popular magazines
today is the Time.

Time Magazine is an American news magazine that has been in publication
since 1923. It was founded by Henry Luce, and it quickly became one of the most
influential news publications in the United States. Time Magazine covers a wide
range of topics, including politics, world news, entertainment, business, and
technology. It is known for its iconic cover images and its in-depth reporting on

current events. Over the course of its history, Time has won numerous awards for



its journalism, including more than 50 National Magazine Awards. Today, it
remains an influential voice in the world of news and current events. In addition to
its print publication, Time has also expanded its digital offerings, with a website
and various mobile apps that provide news and analysis in real-time. Overall, Time
magazine is known for its comprehensive coverage, high-quality writing, and
innovative approach to journalism. These characteristics have helped to make it one
of the most respected and influential news publications in the world. Time
magazine also has a cover that is always interesting and meaningful.

Time magazine covers are some of the most important and influential in the
industry, and are known for their ability to capture the public's attention and shape
cultural conversations (Husni 2010). Time magazine covers are known for their
iconic and influential design, which often features a striking and memorable image,
along with a bold headline or statement. Over the years, Time magazine has used
its covers to draw attention to important issues and events, and to shape public
discourse around key topics.

The researcher is interested in analyzing the signs contained in the cover of
Time magazine which always presents a variety of extraordinary objects along with
the meanings or hidden information in it. The researcher also wants to narrow down
the object of study by specializing in analyzing the cover of Time magazine
published in 2022. The researcher found this research object on the Time magazine
website, https://time.com/vault/vear/2022/, by maximizing and narrowing down

approximately 15 covers to be analyzed.



This study aims to conduct a holistic Pierce Triadic analysis to investigate the
interaction between visual and verbal semiotics on the Time magazine covers in
2022. Through identifying dominant visual and verbal elements, analyzing their
interplay, and exploring the conveyed purposes and meaning, the research seeks to
deepen the understanding of semiotic usage in print media and its impact on readers'

perceptions of key issues discussed in Time magazine during 2022.

1.2 Research Questions
This study is designed with two problem statements as follows:
1. What are the visual and verbal semiotic elements present on the
Time magazine covers in 2022?
2. What is the purpose of each cover conveyed through the combined
use of visual and verbal semiotics on the cover of Time magazine

in 20227

1.3 Research Objectives

Regarding to the problem above, the objectives are:

1. To analyze the visual and verbal semiotic elements present on the
Time magazine covers in 2022.

2. To analyze is the purpose of each cover conveyed through the
combined use of visual and verbal semiotics on the cover of Time

magazine in 2022.



1.4 Research Significance

The main goal of the researcher is to explore and explain the meaning
interpretation behind Time magazine 2022 covers using Peirce's Theory of signs.
By analyzing the triadic model of time magazine covers 2022, which includes the
representamen, object, and interpretant, the researcher hopes to provide readers
with a deeper understanding of the visual and textual elements of the covers.
Through this research, readers can gain a better appreciation of the complex ways
in which meaning is constructed and conveyed through various mediums, including

magazine covers.

The significance of this research can be divided into three main areas: academic,
theoretical, and practical contributions. Academically, this study is expected to
provide scientific input and enrich future research in the field of semiotics and
linguistics. The researcher hopes that this study can become a reliable source of
information that enriches future research in the same field. The study will also
provide deeper analysis and new contributions in the field of semiotics, specifically

in the concept of meaning interpretation.

Theoretical contributions of this study involve the application of Peirce's Theory of
signs. The study will delve into the concept of semiotics and how it relates to
meaning interpretation. The theory of sign includes the interpretation of icons,
symbols, and index, which will be analyzed in this study. Through the triadic model
of time magazine covers, the researcher hopes to provide a broader analysis and

insight into certain issues related to the covers. Practically, this research will



provide readers with a description of the hidden message meanings of Time
Magazine Covers 2022. By doing so, this study indirectly explains history and
demonstrates that the level of human understanding of language in the twentieth
century was already high, as evidenced by the creation of magazine covers that are
full of meaning and can create understanding through their visual and textual
elements. With analyzing these magazine covers, readers can gain insight into the
ways in which language and imagery were used to convey powerful messages to

the readers.

In conclusion, this research is important for several reasons. It provides a deeper
understanding of the meaning interpretation behind Time Magazine Covers 2022,
enriches future research in the field of semiotics and linguistics, and indirectly
explains history by demonstrating the high level of human understanding of
language and imagery during the twentieth century. Through this research, readers
can gain a better appreciation of the complex ways in which meaning is constructed

and conveyed through various mediums, including magazine covers.
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1.5 Conceptual Framework

The objective of this research is to examine the visual and verbal significance
and intention behind Time Magazine Covers 2022. To achieve this goal, the study
utilizes a semiotic analysis that focuses on the meanings conveyed by these covers.
Semiotics is interested in understanding how signs are used in communication and
how they are interpreted by different people (Cobley 2004). For example, the same
sign can mean different things in different cultural contexts. A thumbs-up gesture,
for instance, can signify approval in some cultures but can be considered an insult
in others. Semiotics, a field that analyzes signs and their meanings, also examines
the relationship between signs and the social, cultural, and historical contexts in
which they are used. Signs, according to Ferdinand de Saussure's theory (1916),
consist of two parts: the signifier and the signified. The signifier is the physical
form of the sign, such as a word, image, or sound, while the signified is the concept
or meaning associated with the signifier. These elements together form the sign. In
the semiotic process, signs are not neutral or objective; they are shaped by the
cultural and ideological beliefs of the society in which they are used.

As mentioned earlier, one part of semiotic is verbal semiotic. To research the
visual semiotic part on the cover of times 2022 magazine, the researcher uses
Ferdinand de Saussure's theory of signified and signifier as a research tool or
medium. According to (Hoed 2011), Saussure's theory the signifier and signified is
suitable for verbal semiotics because it provides a foundational framework for
understanding linguistic signs. It emphasizes the duality of signs, the arbitrariness

of signification, and the structure of language as a system. Additionally, it has
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influenced the development of linguistic analysis tools and remains integral to the
study of language and semiotics.

While to examine the visual part of the times magazine cover, the researcher
used the theory of Roland Barthes and Charles Sanders Peirce. Charles Peirce's
Theory of Semiotics utilizes three fundamental concepts: Interpretant,
Representamen, and Object. Peirce's theory delves deeper into the dynamics of
signs and their meanings. The Peirce Theory is essential for understanding the
nature of signs, as it emphasizes the dynamic relationship between the sign, its
object, and its interpretant. (Deely 1990) Peirce's triadic theory, also known as
semiotic or sign theory, is a framework that explains how signs work and how
meaning is created. According to (Hoed 2011), Charles Sanders Peirce's semiotic
theory is highly suitable for researching things related to visual semiotics due to its
comprehensive framework, triadic sign model, categorization of signs, emphasis on
semiotic inquiry, interdisciplinary approach, and continued relevance in
contemporary semiotic studies. It provides the researcher with a robust framework
for analyzing and understanding the complexities of visual signs and their
meanings. While Roland Barthes's theory of semiotics is highly suitable for
researching things related to visual semiotics due to its focus on signs and meaning,
the concepts of denotation and connotation, the analysis of popular culture, and its
influence on semiotic research.

By combining Ferdinand de Saussure's theory of the sign (signifier and
signified) with Barthes and Peirce's Theory of Semiotics, this research aims to

provide a comprehensive analysis of the roles played by different elements in the
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semiotic process, shedding light on how signs acquire their meanings and influence
social, cultural, and historical contexts.

A magazine is a periodical publication that contains articles, stories,
photographs, and other content on a variety of topics, often targeted towards a
specific audience. Magazines have a unique ability to inspire, educate, and connect
with readers on a personal level, making them an invaluable source of information
and entertainment (Coles 2017). Magazines can be published on a weekly, monthly,
bi-monthly, or quarterly basis, and can cover a wide range of subjects, such as news,
politics, fashion, sports, entertainment, travel, and more. They can be printed or
distributed digitally, and can be aimed at specific demographics or interests, such
as men's magazines, women's magazines, science magazines, hobby magazines,
and so on. A magazine cover is the front page of a magazine that is designed to
catch the reader's attention and entice them to pick up and purchase the magazine.
The design of a magazine cover is an important part of the publication's branding
and marketing strategy. It should reflect the style and content of the magazine while
also standing out from other publications on the newsstand. One of the most popular
magazines today is Time magazine. Time magazine covers are some of the most
important and influential in the industry, and are known for their ability to capture
the public's attention and shape cultural conversations (Husni 2010). Time
magazine has a long history of publishing in-depth journalism, investigative
reporting, and insightful commentary. Its covers are also known for their iconic

design and visual impact, often featuring a single photograph or illustration.
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Category Representation | Object Interpret | Logics
ant

Firstness Qualisign (the Icon Rheme Abduction
quality of the (Resemblance)
sign)

Secondnes Singsign (the Index Dicent Deduction
reality of the sign)| (Reference)

Thirdness Legisign Symbol Argument | Induction
(the general (Symbolization)

concept of the

sign)

Interpretant :

-Rheme

-Dicent
-Argument
~
< ?
Representamen : Object :
-Qualisign -Icon
-Sinsign -Index
-Legisign -Symbol

Figure 1: Triadic model
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The representamen is the sign itself or the physical object that stands for
something else. The object is the thing or concept that the representamen refers to.
It can be a physical object, a person, an idea, or anything that exists in the world. he
interpretant is the meaning or understanding that is created in the mind of the

interpreter when they encounter the representamen.

Conceptual Framework Flowchart 1

Time Magazine Covers Analysis

v
Semiotics

Peirce’s Triadic Theory

A 4

Peirce’s Triadic Models

v
Representament . Interpretant
Object

(Qualisign, Sinsign, Legisign) (Rheme Dicent, Argument )
(Icon, Index, Symbol )

v

The Aim of Visual Of Time
Magazine Covers 2022 <

v

During the discussion, the researcher will utilize Peirce's Theory of Interpretant,

Representment, and Object as the main framework to analyze the time magazine's
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meaning. This will ultimately lead to the presentation of conclusive findings and
results of the research. The framework serves as a tool to thoroughly examine the
meaning conveyed in the poster and ensure comprehensive and sound conclusions.
1.6 Previous Studies

The researcher looked for several sources as references and found 3 works
related to this research. The first research is entitled “Semiotics Analysis of
Pandemic Covid-19 Conducting in Tempo and Gatra Cover Magazine” by Karina
Kusuma Wijaya (2022). The research analyzes the front covers of Tempo and Gatra
magazines, focusing on the portrayal of the Minister of Health and his policies
related to Covid-19 in Indonesia. Both magazines used similar visual elements to
depict the minister's role in the pandemic, but had different meanings conveyed
through their illustrations. The second research entitled “Interpreting Tempo's
Perspective on the Front-Cover of Tempo Magazine March 2020 — March 2022
regarding Covid-19” by Beni Arnold Simangunsong (2022). This research
concluded that Tempo.Co's front covers during March 2022-April 2022
emphasized government activities, followed by business, political parties, and
community involvement. The messages conveyed were based on the reality of
situations rather than just numbers. Tempo.Co also covered the challenges faced by
society and criticized the government's handling of Covid-19 while promoting unity
and cooperation among Indonesians. The third research is “Semiotics Analysis of
Dynamics LPM Magazine Cover “Uber-Uber Manusia Silver” November 2020
Edition” by Putri Ayu Daniar Harahap (2022). The signs on the cover of Dinamika

magazine's Uber-Uber Human Silver edition depict a portrait of a silver man in
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Medan city affected by poverty, which highlights the need for government policies
to address the issue.

The difference between this research and previous research is that this research
applies Peirce's theory by describing each element of the object under study using
Peirce's triadic model theory, Roland Barthes and Saussure’s Theory to produce a
Visual and Verbal Meaning. While previous research only examines objects with
part of Pierce's theory which tends to be non-specific. There is also a difference in
the object of research, the object of this research is the cover of Time magazine,

while the samples of previous research are Tempo and LPM magazine.



