
 
 

xi 
 

TABLE OF CONTENTS 

 

APPROVAL PAGE ............................................................................................................ ii 

LEGALIZATION PAGE ................................................................................................... iii 

DECLARATION OF OWNERSHIP ................................................................................. iv 

PREFACE .......................................................................................................................... v 

ACKNOWLEDGEMENT ................................................................................................ vi 

MOTTO .......................................................................................................................... viii 

ABSTRACT...................................................................................................................... ix 

TABLE OF CONTENTS .................................................................................................. xi 

TABLE OF FIGURES .................................................................................................... xiii 

CHAPTER I INTRODUCTION ........................................................................................ 1 

A. Research Background .............................................................................................. 1 

B. Statements of Problems ............................................................................................ 5 

C. Research Objectives ................................................................................................. 5 

D. Research Significance .............................................................................................. 6 

E. Definition of Key Terms .......................................................................................... 6 

CHAPTER II THEORETICAL REVIEW ......................................................................... 8 

A. Persuasion ................................................................................................................ 8 

B. Persuasive Language .............................................................................................. 10 

C. Strategies Persuasive .............................................................................................. 16 

D. Digital Advertising ................................................................................................. 19 

E. Copywriting ........................................................................................................... 21 

F. Language and Advertisement ................................................................................. 23 

G. Persuasive as a Language of Advertising On Social Media ................................... 25 

H. Scarlett as Indonesia Local Brand Utilizes Persuasive Language .......................... 25 

CHAPTER III RESEARCH METHOD ........................................................................... 27 

A. Research Design .................................................................................................... 27 

B. Sample of Data and Source of Data ....................................................................... 29 

C. Technique of Collecting Data ................................................................................. 32 

D. Technique of Analyzing Data ................................................................................. 33 

CHAPTER IV DATA ANALYSIS ................................................................................... 35 

A. The Types of Persuasive Language Used in Scarlett’s Copywriting in Instagram 

Posts 2023 .............................................................................................................. 35 



 
 

xii 
 

B. The Strategies of Persuasive Language Used in Scarlett’s Copywriting to Persuade 

Their Target Customer on Instagram Posts 2023 .................................................... 75 

CHAPTER V CONCLUSION AND SUGGESTION .................................................... 135 

A. Conclusion ........................................................................................................... 135 

B. Suggestion ........................................................................................................... 137 

REFERENCES .............................................................................................................. 138 

APPENDICES ............................................................................................................... 142 

 

  


