PENGARUH LABEL HALAL, BRAND IMAGE, AKSI BOIKOT
TERHADAP LOYALITAS KONSUMEN KENTUCKY FRIED CHICKEN
(KFC) DI KOTA BANDUNG MELALUI KEPUTUSAN PEMBELIAN
SEBAGAI VARIABEL INTERVENING

THE INFLUENCE OF HALAL LABELING, BRAND IMAGE, BOYCOTT
ACTION ON KENTUCKY FRIED CHICKEN (KFC) CONSUMER LOYALTY
IN BANDUNG CITY THROUGH PURCHASING DECISIONS AS AN
INTERVENING VARIABLE.
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